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Abstract	  
The	  present	  paper	  conducts	  a	  critical	  analysis	  of	  the	  potential	  for	  gambling-­‐related	  harm	  in	  relation	  
to	  online	  poker	  participation,	  and	  a	  theoretical	  evaluation	  of	  current	  responsible	  gambling	  strategies	  
employed	   to	  mitigate	   harm	   in	   online	   poker	   gambling.	   Theoretically,	   the	   primary	   risk	   for	   harm	   in	  
online	   poker	   is	   the	   rapid	   and	   continuous	   nature	   of	   poker	   provisions	   online,	   and	   has	   been	  
demonstrated	   to	   be	   associated	   with	   disordered	   gambling	   behaviour,	   including	   the	   chasing	   of	  
monetary	   losses.	   The	   following	   responsible	   gambling	   features	   were	   deemed	   relevant	   for	  
consideration:	   informed	   player	   choice,	   voluntary	   self-­‐exclusion,	   employee	   intervention,	   pre-­‐
commitment,	   in-­‐game	   feedback,	   behavioural	   tracking	   tools,	   and	   age	   restriction	   and	   verification.	  	  
Although	  current	  responsible	  gambling	  features	  are	  evaluated	  as	  theoretically	  robust,	  there	  remains	  
a	  fundamental	  need	  for	  experimental	  validation	  of	  their	  effectiveness.	  Furthermore,	  despite	  online	  
poker	   gamblers	  perceiving	   the	   responsible	   gambling	   features	   as	   valuable	   tools,	   in	   reality	   very	   few	  
players	   regularly	   use	   available	   responsible	   gambling	   features.	   Ultimately,	   for	   the	   online	   poker	  
gambling	   industry	   to	   retain	   market	   credibility	   and	   avoid	   substantial	   top-­‐down	   regulation,	   it	   is	  
imperative	   to	   demonstrate	   effectiveness	   of	   responsible	   gambling	   approaches,	   and	   increase	  
customer	  utilisation	  of	  available	  harm-­‐mitigation	  features.	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Introduction	  
As	   technology	   continues	   to	   drive	   the	   gambling	   market	   and	   creating	   a	   proliferation	   of	   gambling	  
opportunities	   as	   a	   result	   of	   high	   accessibility,	   the	   regulation	   and	   conduct	   of	   online	   gambling	  
companies	   has	   become	   an	   important	   area	   of	   interest	   in	   terms	   of	   social	   policy	   (Griffiths,	   2012;	  
Hancock,	   Schellinck	   &	   Schrans,	   2008;	   Shaffer	   &	   Korn,	   2002).	   The	   public	   concern	   regarding	   online	  
gambling	   has	   centred	   upon	   the	   proposition	   that	   increasing	   availability	   of	   gambling	   through	  
information	  technology	  has	  led	  to	  an	  increase	  in	  problem	  gambling	  in	  various	  jurisdictions	  (Moore	  et	  
al,	   2011;	   Sassen	   et	   al.,	   2011;	   Thomas	   et	   al.,	   2011).	   Furthermore,	   it	   has	   been	   argued	   that	   a	   large	  
proportion	   of	   profits	   from	  online	   gambling	   are	   generated	   from	  problem	   gamblers	   (Hancock	   et	   al,	  
2008;	  Productivity	  Commission,	  1999,	  2010;	  Wood	  &	  Williams,	  2007).	  Hancock	  et	   al.	   (2008)	  argue	  
that	  many	   states	   are	   not	  motivated	   to	   address	   this	   problem	   rapidly	   or	   effectively	   because	   of	   the	  
conflict	  of	  interest	  arising	  from	  valuing	  the	  tax	  revenue	  generating	  from	  online	  gambling.	  	  	  
	  
Independent	   of	   top-­‐down	   regulation	   of	   online	   gambling,	   there	   is	   a	   strong	   sentiment	   that	   for	   the	  
online	  gambling	  market	   to	  have	  credibility	  and	  continue	  to	  grow,	   there	   is	  a	  need	  to	  safeguard	  the	  
potential	   for	   gambling-­‐related	   harm	   through	   the	   development	   of	   responsible	   gambling	   strategies	  
(Monaghan,	   2009).	   Although	   there	   remains	   hesitancy	   about	   the	   implementation	   of	   specific	  
responsible	  gambling	  initiatives,	  because	  of	  the	  low	  evidence	  base	  and	  the	  potential	  to	  disrupt	  non-­‐
problematic	  gambling	  (Cameron,	  2007),	  there	  is	  an	  acceptance	  that	  responsible	  gambling	  is	  a	  crucial	  
element	  of	  corporate	  social	  responsibility	  in	  the	  online	  gambling	  industry	  (Griffiths,	  2012;	  Lee,	  Chen,	  
Song	  &	  Lee,	  2014).	  Indeed,	  the	  development	  of	  responsible	  gambling	  features	  and	  overall	  strategy	  is	  
considered	  to	  be	  an	  important	  source	  of	  creating	  competitive	  advantage	  in	  a	  saturated	  market	  (Luo	  
&	   Bhattacharya,	   2006;	   Song,	   Lee,	   Norman	   &	   Han,	   2012)	   as	   customers’	   positive	   image	   of	   the	  
reputation	   of	   an	   online	   firm’s	   integrity	   and	   customer	   safety	   is	   strongly	   related	   to	   behavioural	  
intention	   (Jolley,	   Mizerski	   &	   Olaru,	   2006;	   Wood	   &	   Griffiths,	   2008).	   Moreover,	   there	   are	   further	  
commercial	   benefits	   to	   the	   implementation	   of	   responsible	   gambling	   features,	   as	   research	   clearly	  
demonstrates	  that	  corporate	  social	  responsibility	   is	  a	  fundamental	  element	  of	  employee	  retention,	  
job	  satisfaction,	  and	  performance	  (Hillman	  &	  Keim,	  2001;	  Lee	  et	  al,	  2013).	  	  
	  
Over	   the	   last	   decade,	   online	   poker	   has	   become	   one	   of	   the	   fastest	   growing	   forms	   of	   gambling	  
(Biolcati,	   Passini	   &	   Griffiths,	   2015).	   Online	   poker	   is	   a	   form	   of	   gambling	   that	   is	   known	   to	   be	  
problematic	   for	   a	  minority	   of	   players	   (e.g.,	  Wood,	   Griffiths	   &	   Parke,	   2007)	   and	   therefore	   gaming	  
operators	  should	  do	  all	  they	  can	  in	  relation	  to	  player	  protection	  and	  harm	  minimisation.	  Ultimately,	  
the	   online	   poker	   gambling	   industry	  must	   consider	   the	   importance	   of	   implementing	   a	   responsible	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gambling	  strategy,	  including	  features	  that	  assist	  in	  minimising	  gambling-­‐related	  harm	  experienced	  by	  
customers	   using	   their	   product,	   in	   order	   to	   sustain	   the	   credibility	   and	   growth	   of	   the	   online	   poker	  
market.	  	  The	  present	  paper	  identifies	  the	  challenges	  in	  meetings	  this	  goal	  based	  on	  the	  limitations	  of	  
the	   evidence	   base,	   the	   risk	   for	   harm	   in	   online	   poker	   gambling	   and	   critical	   evaluation	   of	   the	  
effectiveness	   of	   responsible	   gambling	   strategies	   currently	   employed	   in	   the	   online	   poker	   gambling	  
industry.	  
	  
Limitations	  of	  Evidence	  Base	  
Despite	  the	  public	  concern	  regarding	  the	  proliferation	  of	  online	  gambling	  (Korn	  &	  Shaffer,	  2004),	  and	  
the	   common	   finding	   that	   online	   gamblers	   are	   more	   likely	   than	   offline	   gamblers	   to	   be	   problem	  
gamblers	  (Griffiths	  et	  al,	  2009;	  LaBrie	  et	  al,	  2007;	  Wood	  &	  Williams,	  2009),	  relatively	  little	  is	  known	  
about	   the	  psychosocial	   risk	   factors	   for	  online	  gamblers	   (de	  Soriano,	   Javed	  &	  Yousafzai,	  2012).	  The	  
large	   majority	   of	   internet	   gambling	   research	   categorises	   online	   gamblers	   as	   a	   homogenous	  
population	   (Wardle	   &	   Griffiths,	   2011)	   and	   have	   compared	   online	   gamblers	   and	   offline	   gamblers.	  	  	  
One	  of	  the	  main	  problems	  with	  this	  convention	  is	  that	  online	  gamblers	  typically	  gamble	  offline	  also.	  
In	   the	   2007	   British	  Gambling	   Prevalence	   Survey	   (BGPS:	  Wardle,	   Sproston,	  Orford,	   Erens,	   Griffiths,	  
Constantine	  &	  Pigott,	  2007)	  the	  vast	  majority	  of	  online	  gamblers	  (98%)	  also	  gambled	  offline.	  These	  
data	   suggested	   that	   in	  Great	  Britain,	   ‘online	  only’	   gambling	   is	   a	   low	  prevalence	  activity	   (i.e.	  5%	  of	  
BGPS	  respondents	  had	  gambled	  online	  in	  the	  last	  year	  but	  only	  0.1%	  had	  only	  gambled	  online	  in	  the	  
past	   year).	   Therefore,	   given	   that	   the	   behavioural	   patterns	   categorised	   as	   online	   gambling	   in	   such	  
comparative	   studies	   is	   not	   representative	   of	   most	   online	   gambling,	   it	   is	   important	   to	   proceed	  
cautiously	  when	  using	  such	  findings	  in	  consideration	  of	  online	  gambling	  social	  policy	  and	  regulation.	  	  
Secondary	  analysis	  of	  the	  BGPS	  clearly	  demonstrates	  that	  the	  concept	  of	  online	  gambler,	   including	  
online	  poker	  gambler,	  is	  not	  homogenous	  (Wardle	  &	  Griffiths,	  2011).	  	  
	  
Furthermore,	   it	  has	  been	   repeatedly	   identified	   that	   it	   is	   erroneous	   to	   consider	  all	  online	  gambling	  
activities	   as	   being	   remotely	   homogenous,	   given	   the	   observed	   variation	   in	   not	   only	   the	   game	  
structure	  but	   in	  the	  types	  of	   individuals	  that	  play	  specific	  games	  (Gainsbury	  et	  al,	  2013;	  Griffiths	  &	  
Auer,	   2013;	   Griffiths	   &	   Parke,	   2007;	   Laakusuo	   et	   al,	   2014;	  Wood	   et	   al.,	   2014).	   At	   present,	   policy	  
decisions	  surrounding	  online	  gambling	  –	  particularly	  in	  relation	  to	  problem	  gambling	  (and	  including	  
problematic	  online	  poker	  players)	  –	  are	  often	  made	  by	  conceptualising	  online	  gambling	  as	  a	  single	  
entity.	  The	  BGPS	  research	  findings	  based	  on	  just	  a	  few	  basic	  variables	  including	  the	  medium	  in	  which	  
people	  gamble,	  the	  type	  and	  number	  of	  activities	  engaged	  in,	  and	  the	  regularity	  with	  which	  people	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gamble,	  produces	  a	  complex	  picture	  of	  online	  gambling	  and	  demonstrates	  its	  heterogeneity	  (Wardle,	  
Moody,	  Griffiths	  et	  al.,	  2011).	  Fundamentally,	  it	  is	  not	  prudent	  to	  assume	  that	  behavioural	  patterns	  
between	  online	   casino	  gamblers,	   for	  example,	   and	  online	  poker	   gamblers	   are	   similar,	   and	   in	   turn,	  
that	  the	  responsible	  gambling	  features	  developed	  in	  response	  to	  online	  casino	  gambling	  patterns	  of	  
harmful	  play	  are	  as	  applicable	  to	  online	  poker	  gamblers.	  Extending	  this	  point	  further,	  it	  is	  also	  widely	  
accepted	   that	   patterns	   of	   problem	   gambling	   behaviour	   vary	   significantly	   across	   jurisdictions	  
(Bernhard	   et	   al,	   2006;	   Lee	   et	   al.,	   2006),	   meaning	   that	   the	   primary	   target	   behaviours	   to	   reduce	  
through	   responsible	   gambling	   features	   may	   differ	   within	   different	   geographical	   and	   cultural	  
contexts.	  
	  
Evaluation	  of	  Risk	  for	  Gambling	  Related	  Harm	  in	  Online	  Poker	  
Risk	  for	  Harm	  in	  Online	  Gambling	  	  
In	  the	  absence	  of	  a	  robust	  evidence	  base	  from	  which	  to	  inform	  corporate	  social	  responsibility	  
strategy	  and	  regulatory	  policy,	  one	  is	  required	  to	  proceed	  cautiously	  by	  critically	  evaluating	  available	  
research	  and	  theory.	  	  Current	  research	  shows	  that	  internet	  gamblers	  are	  more	  likely	  to	  display	  
problem	  gambling	  criteria	  than	  land-­‐based	  gamblers	  (Kuss	  &	  Griffiths,	  2012;	  LaBrie	  et	  al,	  2007;	  Petry,	  
2006;	  Wood	  &	  Williams,	  2007,	  2009).	  However,	  it	  is	  important	  not	  to	  interpret	  this	  finding	  as	  
evidence	  that	  gambling	  online	  necessarily	  is	  a	  causal	  factor	  in	  problem	  gambling.	  Problem	  gamblers	  
are	  more	  likely	  to	  gamble	  on	  a	  range	  of	  gambling	  activities	  across	  a	  range	  of	  different	  platforms	  
(Holtgraves,	  2009;	  Wardle	  et	  al.,	  2011;	  Welte	  et	  al,	  2004),	  therefore	  one	  would	  expect	  that	  more	  
involved	  problem	  gamblers	  would	  be	  engaged	  in	  newer	  and	  more	  technologically	  advanced	  forms	  of	  
gambling	  such	  as	  internet-­‐based	  gambling.	  Equally,	  the	  lack	  of	  causal	  evidence	  demonstrating	  the	  
inherent	  risk	  of	  gambling	  online	  for	  developing	  problem	  gambling	  patterns	  does	  not	  mean	  that	  it	  is	  
not	  a	  causal	  factor.	  Rather,	  as	  is	  the	  case	  with	  many	  problem	  gambling	  questions,	  there	  is	  currently	  a	  
paucity	  of	  evidence	  from	  which	  to	  draw	  valid	  conclusions.	  
At	   the	   forefront	   of	   theoretical	   concerns	   regarding	   the	   potential	   for	   online	   gambling	   to	   cause	  
gambling-­‐related	  harm,	  is	  the	  fact	  that	  digital	  and	  internet	  technology	  enables	  rapid	  and	  continuous	  
gambling	   activities	   (Griffiths,	   2003;	   Wood	   &	   Williams,	   2011)	   and	   such	   games	   are	   more	   likely	   to	  
precipitate	   dissociation	   when	   gambling	   which	   is	   linked	   to	   reckless	   and	   undisciplined	   gambling	  
behaviour	   (Hopley	  &	  Nicki,	  2010;	  Hopley	  et	  al.,	   2011).	   Essentially,	  when	  a	  player	  dissociates	  while	  
gambling,	  they	  engage	  in	  less	  informed	  and	  attentive	  decision-­‐making,	  and	  therefore	  are	  more	  likely	  
to	   exceed	   non-­‐problematic	   time	   and	  monetary	   limits.	   As	   losses	  mount,	   the	   probability	   of	   chasing	  
one’s	   losses,	   in	   an	   emotion-­‐driven	   attempt	   to	   repair	   financial	   and	   esteem	   deficits,	   increases	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significantly.	  Chasing	  losses	  is	  one	  of	  the	  strongest	  predictors	  of	  gambling-­‐related	  harm	  (Blaszczynski	  
&	  Nower,	  2002;	  Gainsbury	  et	  al,	  2014;	  Svetieva	  &	  Walker,	  2008).	  
	  
The	  proposition	  that	  the	  primary	  risk	  of	  online	  gambling	  is	  the	  increased	  likelihood	  of	  experiencing	  
dissociative	  states,	  exceeding	   responsible	  gambling	   limits	  and	   feeling	  compelled	   to	  chase	   losses,	   is	  
supported	  by	  the	  analysis	  of	  the	  behavioural	  data	  within	  online	  gambling	  datasets	  (Delfabbro,	  King	  &	  
Griffiths,	   2012).	   Research	   reliably	   identifies	   that	   the	   online	   gamblers	   who	   demonstrate	   volatility,	  
intensity	   and	   high	   frequency	   in	   their	   gambling,	   showing	   significant	   variation	   in	   their	   gambling	  
patterns	  that	  is	  suggestive	  of	  reactive	  gambling	  patterns	  (i.e.	  chasing),	  are	  significantly	  more	  likely	  to	  
be	   problem	   gamblers	   (Auer	   &	   Griffiths,	   2013;	   Braverman	   &	   Shaffer,	   2010;	   Delfabbro,	   King	   &	  
Griffiths,	  2012;	  Shaffer	  &	  Martin,	  2011).	  	  	  	  
	  
Risk	  for	  Harm	  in	  Poker	  (Offline	  and	  Online)	  
Empirical	  evidence	  indicates	  that	  for	  the	  vast	  majority	  of	  online	  gamblers,	  their	  gambling	  behaviour	  
is	  moderate,	   occasional	   and	   associated	  with	   little	   harm	   (e.g.,	   Braverman	  &	   Shaffer,	   2012;	   Fiedler,	  
2011).	  Furthermore,	  many	  argue	  that	  the	  popularity	  of	  poker,	  particularly	  online	  poker,	  is	  because	  of	  
the	  relatively	  high	  content	  of	  skill	   involved	   in	   the	  determination	  of	  betting	  outcomes	   (Bjerg,	  2011;	  
Shead	  et	  al,	  2008;	  Wood	  et	  al,	  2007;	  Griffiths,	  Parke,	  Wood	  &	  Rigbye,	  2010).	  	  The	  relatively	  high	  skill-­‐
content	   in	  poker	   is	  argued	   to	  be	   the	   reason	   that	  poker	  gambling	   is	   less	  associated	  with	  gambling-­‐
related	  harms	  in	  comparison	  to	  other	  forms	  of	  gambling	  that	  are	  largely	  chance-­‐based	  (Bjerg,	  2010;	  
Dedonno	  &	  Detterman,	   2008;	   Linnet,	   2010;	   Linnet	   et	   al,	   2012;	   St.	   Germain	  &	   Tenenbaum,	   2011).	  
Linnet	  et	  al	  (2012)	  argued	  that	  the	  deeper	  understanding	  of	  gambling	  probability	  observed	  in	  poker	  
versus	   casino	   game	   gamblers	   is	   a	   direct	   result	   of	   the	   skill-­‐based	   nature	   of	   poker.	   Furthermore,	   it	  
appears	  that	  as	  a	  player	  gains	  more	  experience	   in	  poker,	   the	  more	   likely	  they	  are	  to	  have	  positive	  
gambling	  outcomes	   (Linnet	   et	   al,	   2012),	   and	   that	   gambling	   cognition	   is	   based	  more	  upon	   rational	  
decision-­‐making	   rather	   than	   contemplation	   of	   winning	   (St.	   Germain	   &	   Tenenbaum,	   2011).	   It	   is	  
argued	  that	  because	  poker	  gambling	  can	  be	  discontinuous	  and	  skill-­‐based,	  there	  is	  less	  opportunity	  
for	  dissociation,	  meaning	  monetary	   loss	   is	   less	  predictive	  of	  harm	   (Auer	  &	  Griffiths,	   2013;	   Fiedler,	  
2011;	  Gainsbury	  et	  al,	  2014).	  
	  
However,	   it	  must	   be	   noted	   that	   relatively	   little	   is	   known	   or	   understood	   about	   potential	   cognitive	  
biases	   in	   poker	   (Linnet	   et	   al,	   2012),	   or	   indeed	   which	   factors	   are	   predictive	   of	   problem	   gambling	  
within	  poker	  (Barrault	  &	  Varescon,	  2013).	  Exploratory	  research	  suggests	  that	  illusion	  of	  control	  may	  
be	  a	  predictive	  of	  disordered	  poker	  gambling	  (Barrault	  &	  Varescon,	  2013),	  and	  despite	  the	  high	  skill-­‐
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content	  of	  poker	  appearing	  to	  be	  a	  protective	  factor	  against	  harm,	  many	  skill-­‐based	  gamblers	  over-­‐
estimate	   their	  probability	  of	  winning	   (Cantinotti	   et	   al,	   2004).	   It	   is	   reasonable	   to	   conclude	   that	   the	  
skill-­‐content	   of	   poker	   may	   provide	   an	   opportunity	   to	   rationalise	   engagement	   in	   pleasurable	   risk	  
behaviour	  despite,	  in	  reality,	  experiencing	  gambling-­‐related	  harm	  (Parke	  &	  Griffiths,	  2011).	  In	  other	  
words,	  poker	  players	  who	  are	  experiencing	  punishment	  in	  the	  form	  of	  monetary	  loss	  may	  be	  able	  to	  
flexibly	  discount	   such	   losses	  by	  attributing	   them	   to	  poor	  effort	  or	   simply	  a	  need	   to	  develop	  one’s	  
skills	   further.	   Either	   way,	   this	   flexible	   attribution	   to	   account	   for	   harms	   encountered	   enables	   the	  
individual	   to	   rationalise	   gambling	   further.	   Khazaal	   et	   al.	   (2013)	   suggest	   that	   online	   poker	   sites	  
deliberately	   over-­‐emphasise	   the	   role	   that	   skill	   has	   in	   determining	   poker	   gambling	   outcomes,	   to	  
encourage	   an	   illusion	   of	   control	   in	   poker	   players	   beyond	   the	   reality	   of	   what	   probability	   would	  
objectively	  dictate.	  
	  
In	  addition	  to	   illusion	  of	  control,	   research	   indicates	  that	  gambling-­‐related	  harm	  in	  association	  with	  
poker	   gambling	   is	   largely	   a	   result	   of	   poor	   self-­‐regulation	   and	   emotionally-­‐based	   behaviour.	  
Impulsivity	  is	  believed	  to	  be	  a	  core	  predictor	  of	  problem	  gambling	  within	  poker	  gambling	  (Barrault	  &	  
Varescon,	   2013;	   Laakusuo	   et	   al,	   2014).	   It	   is	   evident	   from	   predictive	   modelling	   that	   online	   poker	  
players	  that	  have	  high	  variation	  and	  frequency	  in	  betting,	  indicative	  of	  emotionally-­‐based	  gambling,	  
are	  more	  likely	  to	  self-­‐exclude	  which	  is	  considered	  by	  some	  as	  a	  reliable	  proxy	  for	  problem	  gambling	  
(Braverman	  &	   Shaffer,	   2012)	   (I	   now	   have	   data	   from	  Unibet	   showing	   otherwise	  which	   is	   why	   I’ve	  
added	   ‘by	   some	   as’).	   Griffiths	   et	   al	   (2010)	   also	   concluded	   that	   patterns	   of	  undisciplined	   gambling	  
behaviour	  (i.e.,	  erratic	  and	  highly	  variable	  betting)	  are	  predictive	  of	  problem	  gambling.	  Furthermore,	  
Wood	   et	   al	   (2007)	   demonstrated	   that	   one	   of	   the	   strongest	   predictors	   of	   patterns	   of	   problem	  
gambling	  in	  online	  poker	  players	  was	  negative	  mood	  states.	  
	  
The	  term	  used	  to	  describe	  impulsive	  and	  emotional	  gambling	  in	  poker	  gambling	  is	  tilting.	  	  It	  is	  argued	  
to	   be	   the	   key	   reason	   for	   monetary	   loss,	   and	   therefore	   harm,	   in	   poker	   gambling	   (Palomaki	   et	   al,	  
2014).	   Tilting	   describes	   reckless	   and	   emotionally	   driven	   gambling	   behaviour,	  where	  players	   find	   it	  
difficult	  to	  cease	  gambling	  as	  they	  seek	  to	  chase	  incurred	  monetary	  losses	  and	  regain	  their	  damaged	  
gambling	  self-­‐identity	  and	  esteem	  (Lesieur,	  1984;	  Palomaki	  et	  al,	  2014;	  Rosenthal,	  1995).	  Conversely,	  
evidence	   shows	   that	   ‘safe’	   poker	   gambling	   is	   dependent	   upon	   being	   able	   to	   incur	   losses	   and	   yet	  
retaining	  emotional	   self-­‐regulation	   (Moore	  et	  al,	  2011;	  Palomaki	  et	  al,	  2014;	  Williams	  et	  al,	  2011).	  
Therefore,	  when	  considering	  the	  primary	  source	  of	  risk	  in	  poker	  gambling,	  emphasis	  must	  be	  placed	  
on	   minimising	   the	   likelihood	   of	   a	   customer	   tilting	   and	   maintaining	   composed	   control	   of	   both	  
emotional	   reaction	   to	   gambling	   outcomes	   and	   betting	   behaviour	   (Barrault	   &	   Varescon,	   2013).	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Palomaki	   et	   al	   (2013)	   proposed	   developing	   players’	   understanding	   of	   probability,	   and	   that	  
fundamentally	   loss	   and	  bad	  beats	   are	  normal	   and	   to	  be	  occasionally	   expected.	  Consequently,	   this	  
understanding	  may	  reduce	  self-­‐rumination	  and	  negative	  mood	  states	  that	  precipitate	  problem	  poker	  
gambling.	  
	  
Corporate	  Social	  Responsibility	  in	  Online	  Poker	  	  
Conceptualisation	  of	  Responsible	  Gambling	  Strategy	  	  
Blaszczynski,	   Collins,	   Fong,	   et	   al.	   (2011)	   noted	   that	   –	   just	   like	   the	   conceptualisation	   of	   problem	  
gambling	   –	   there	   is	   significant	   confusion	   regarding	   what	   constitutes	   responsible	   gambling.	   They	  
argue	   that,	   as	   a	   minimum	   requirement,	   responsible	   gambling	   programs	   will	   seek	   to	   reduce	   and	  
minimise	  attitudes,	  perspectives	  and	  behaviours	  that	  are	  related	  to,	  or	  precipitate	  gambling-­‐related	  
harm	  and	  problem	  gambling.	  Responsible	  gambling	  strategies	  can	  vary	  in	  breadth	  from	  individually-­‐
based	  interventions	  to	  more	  substantial	  and	  general	  public	  health	  approaches	  (Dickson-­‐Gillespie	  et	  
al,	  2008).	   In	   the	  absence	  of	  a	   robust	  definition	  of	   responsible	  gambling	  strategy,	  Blaszczynski	  et	  al	  
(2011)	  contend	  that	  three	  approaches	  must	  underpin	  any	  strategy:	  (i)	  educating	  the	  customers	  and	  
potential	  customers	  about	  risks	  involved,	  (ii)	  encouraging	  gambling	  within	  limits	  that	  mitigate	  harm,	  
and	   (iii)	   facilitating	   informed	   choice	   regarding	   gambling.	   Being	   more	   prescriptive,	   arguably	   the	  
primary	   aim	   of	   responsible	   gambling	   is	   to	   ensure	   players	   (including	   online	   poker	   players)	   gamble	  
within	   monetary	   and	   time	   limits	   that	   are	   appropriate	   to	   their	   individual	   contexts	   (Blaszczynski,	  
Gainsbury	  &	  Karlov,	  2014).	  
	  
With	  respect	  to	  modern	  video	  lottery	  terminals	  (VLTs),	  Wohl,	  Parush,	  Kim	  and	  Warren	  (2014)	  argue	  
that	   the	   programmable,	   interactive	   and	   flexible	   digital	   interface	   of	   such	   products	   make	   them	  
suitable	   for	   the	   introduction	   of	   responsible	   gambling	   features,	   in	   comparison	   to	   other	   less	  
technologised	   traditional	   forms	   of	   gambling.	   Fundamentally,	   the	   same	   principle	   applies	   to	   online	  
peer-­‐to-­‐peer	  poker	  gambling.	  Despite	  evidence	  indicating	  that	  online	  gambling,	  because	  of	  its	  highly	  
accessible	   provision	   of	   rapid	   and	   continuous	   gambling	   opportunities,	   is	  more	   commonly	   linked	   to	  
problem	  gambling	  in	  vulnerable	  individuals	  (Griffiths	  &	  Barnes,	  2008;	  LaBrie	  et	  al,	  2007;	  Petry,	  2006;	  
Wood	   &	  Williams,	   2007,	   2009),	   the	   increased	   scope	   to	   implement	   responsible	   gambling	   features	  
must	  be	  acknowledged.	  	  
	  
Several	  researchers	  have	  identified	  that	  one	  of	  the	  most	  significant	  problems	  limiting	  the	  ability	  to	  
implement	   effective	   responsible	   gambling	   features,	   is	   that	   there	   is	   an	   erroneous	   perception	   of	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homogeneity	   across	   gambling	   activities	   rather	   than	   an	   attempt	   to	   consider	   the	   effectiveness	   of	   a	  
combination	   of	   features	   in	   relation	   to	   a	   specific	   gambling	   activity,	   for	   example	   online	   poker	  
(Gainsbury,	   Parke	   &	   Suhonen,	   2013;	   Laakuso	   et	   al.,	   2014;	   Wood,	   Shorter	   &	   Griffiths,	   2014).	  
Therefore	  when	  evaluating	   the	  potential	   effectiveness	  of	   responsible	   gambling	   features	   for	  online	  
poker	   one	   must	   use	   judgement	   to	   infer	   which	   features	   and	   strategies	   may	   be	   related	   and	  
appropriate	   to	   this	   form	   of	   gambling.	   In	   short,	   the	   following	   responsible	   gambling	   features	   were	  
deemed	  relevant	  for	  consideration	  to	  online	  poker	  gambling:	  informed	  player	  choice	  (Blaszczynski	  et	  
al,	  2005;	  Wohl	  et	  al,	  2013),	  voluntary	  self-­‐exclusion	  (Griffiths	  et	  al,	  2009),	  employee	  training	  (Giroux	  
et	   al,	   2009),	   pre-­‐commitment	   (limit-­‐setting)	   (Auer	   &	   Griffiths,	   2013;	   Blaszczynski	   et	   al,	   2014),	   in-­‐
game	  feedback	  (messaging)	  (Auer	  &	  Griffiths,	  2015),	  player	  intervention	  and	  personalised	  feedback	  
(Auer	  &	  Griffiths,	  2015;	  Cloutier	  et	  al,	  2006;	  Monaghan	  &	  Blaszczynski,	  2010),	  and	  age	  restriction	  and	  
verification	  (Griffiths,	  2011).	  	  
	  
Informed	  Player	  Choice	  
	  
Blaszczynski	  et	  al.	  (2005)	  argued	  that	  without	  informed	  player	  choice	  (IPC),	  responsible	  gambling	  is	  
not	   feasible	   and	   that	   determining	   what	   information	   must	   be	   presented	   to	   individuals	   to	   make	  
informed	   gambling	   choices	   must	   be	   based	   upon	   scientific	   research	   rather	   than	   common	   sense	  
evaluations.	   Furthermore,	   for	   IPC	   to	   be	   executed,	   the	   starting	   point	   must	   be	   acceptance	   and	   a	  
willingness	   of	   customers	   taking	   personal	   responsibility	   for	   their	   gambling	   behaviour	   (Auer	   &	  
Griffiths,	  2013;	  Blaszczynski	  et	  al,	  2005;	  Wood	  et	  al.,	  2014).	  Auer	  and	  Griffiths	  (2013)	  noted	  that	  for	  
responsible	  gambling	  features	  to	  be	  used	  and	  valued	  by	  customers,	  there	  is	  a	  requirement	  for	  self-­‐
awareness	   with	   regard	   to	   their	   gambling	   behaviour.	   Indeed,	   Wohl	   et	   al.	   (2014)	   argue	   that	   the	  
objective	  of	  this	  approach	  is	  to	  transform	  gamblers	  into	  informed	  consumers	  who	  are	  in	  a	  position	  
to	  evaluate	  risk	  and	  make	  rational	  gambling	  decisions,	  by	  presenting	  a	  clear	  picture	  of	  the	  realities	  of	  
their	  behaviour	  and	  the	  realistic	  chances	  of	  being	  successful.	  
	  
Griffiths	   (2012)	   advocated	   that	   online	   gamblers	   should	   be	   given	   a	   wide	   range	   of	   information	  
including	   (but	   not	   necessarily	   limited	   to:	   (i)	   information	   pages	   about	   various	   aspects	   of	   the	   game	  
(probability	  of	  winning,	  pay	  out	  structure,	  game	  rules),	   (ii)	   information	  and	  advice	  about	  staying	   in	  
control	   along	  with	  other	   relevant	   responsible	   gambling	  messages,	   and	   (iii)	   information	  and	  advice	  
about	   problem	   gambling.	   However,	   little	   research	   has	   been	   carried	   out	   as	   to	   whether	   such	  
information	  is	  of	  help	  to	  gamblers,	  at-­‐risk	  gamblers,	  and/or	  problems	  gamblers.	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In	  terms	  of	  educating	  customers	  about	  the	  realistic	  chances	  of	  winning	  (i.e.,	  creating	  awareness	  and	  
understanding	   of	   probabilities	   of	   certain	   outcomes),	   research	   indicates	   that	   despite	   increases	   in	  
knowledge	   being	   observed	   in	   response	   to	   such	   initiatives,	   actual	   gambling	   behaviour	   is	   often	   not	  
influenced	   (Turner	   et	   al,	   2008;	   Williams	   &	   Connolly,	   2006)	   and	   this	   particularly	   true	   in	   problem	  
gambling	   populations	   (Williams	   et	   al,	   2007).	   Delfabbro	   (2004)	   attempted	   to	   account	   for	   this	  
phenomenon	   by	   proposing	   that	   disordered	   gamblers	   will	   ‘selectively	   misuse’	   the	   objective	  
knowledge,	   and	   only	   consider	   the	   real	   probability	   of	   winning	   when	   it	   is	   favourable	   to	   their	  
contextualised	   gambling	  motivation.	   In	   other	   words,	   providing	   customers	   with	   clear	   and	   detailed	  
knowledge	   about	   the	   chances	   of	   winning	   does	   not	   necessarily	   inhibit	   a	   motivated	   gambler	   from	  
interpreting	   the	   information	   erroneously.	   Additionally,	   Wohl	   et	   al	   (2014)	   demonstrated	   that	   the	  
presentation	   of	   knowledge	   regarding	   probability	   of	   winning	   deteriorates	   relatively	   rapidly,	   and	  
therefore	  it	   is	  advisable	  to	  consider	  the	  presentation	  of	  such	  knowledge	  a	  continuous	  effort	  rather	  
than	  a	  one-­‐shot	  procedure.	  
	  
Wood	  et	  al	  (2014)	  highlighted	  that	  understanding	  and	  knowledge	  of	  probability	  is	  only	  one	  form	  of	  
knowledge	  that	  gamblers	  require	  in	  making	  informed	  choices,	  and	  that	  the	  operator	  should	  facilitate	  
informed	  choice	  by	  providing	  features	  that	  enable	  behavioural	  transparency	  for	  the	  customer.	   It	   is	  
interesting	   to	   note	   that	   of	   all	   the	   responsible	   gambling	   features	   that	   have	   been	   investigated,	   the	  
most	  consistently	  favoured	  and	  valued	  informational	  feature	  to	  gamblers	  was	  the	  accounting	  facility	  
(i.e.,	   spending	   history),	   outlining	   the	   various	  monetary	   outcomes	   and	   patterns	   of	   one’s	   gambling	  
behaviour	   (Bernhard	   et	   al.,	   2006;	   Griffiths,	  Wood	  &	   Parke,	   2009;	   Nisbet	   et	   al,	   2005;	   Parke	   et	   al.,	  
2007).	  Not	  only	  does	   the	  provision	  of	  knowledge	   regarding	  gambling	  wins	  and	   losses	  not	  diminish	  
the	  enjoyment	  of	   the	  game	   (Blaszczynski	   et	   al,	   2014),	  but	  players	   value	   such	   features	   that	  enable	  
them	  to	  be	  personally	  responsible	  in	  their	  gambling	  behaviour	  (Bernhard	  et	  al,	  2006;	  Griffiths	  et	  al.,	  
2009;	   Parke	  &	  Griffiths,	   2007).	  However,	   it	   is	   also	   clear	   from	   the	   studies	   reviewed	   in	   this	   section,	  
that	  none	  of	  them	  specifically	  relate	  to	  online	  poker.	  
	  
Voluntary	  Self-­‐exclusion	  
	  
Voluntary	   self-­‐exclusion	   (VSE)	   is	   a	   straight-­‐forward	   principle	   that	   is	   founded	   upon	   the	   premise	   of	  
informed	   player	   choice,	   where	   players	   accept	   accountability	   for	   their	   gambling	   behaviour	   and	  
exercise	   the	   judgement	  that	   they	  are	  experiencing	  difficulty	  with	  gambling	  and	   in	  response	  aim	  to	  
voluntary	   exclude	   themselves	   from	   a	   specific	   gambling	   venue	   (offline	   or	   online).	   According	   to	   a	  
review	  by	  Gainsbury	  (2010),	  the	  assessments	  of	  VSE	  programs	  internationally	  generally	  find	  that	  the	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majority	  of	  participants	  benefit	  from	  such	  schemes.	  These	  benefits	  include:	  (i)	  decreases	  in	  gambling	  
expenditure	   and	   improved	   financial	   circumstances,	   (ii)	   decreases	   in	   gambling	   frequency	   and	   time	  
spent	  gambling,	  (iii)	  reduction	  in	  problem	  gambling	  severity	  and	  negative	  consequences	  of	  gambling,	  
(iv)	  reduction	  in	  related	  psychological	  difficulties	  including	  depression	  and	  anxiety,	  and	  (v)	  a	  feeling	  
of	  having	  more	  control	  over	  their	  circumstances.	  A	  comprehensive	  review	  by	  Williams	  et	  al.	  (2012)	  
concluded:	  
	  
“The	  most	  unambiguous	  impact	  is	  that	  most	  people	  who	  enter	  into	  these	  programs	  
have	  a	  significant	  reduction	  in	  their	  gambling	  and	  problem	  gambling	  
symptomatology.	  Undoubtedly,	  a	  good	  portion	  of	  this	  effect	  is	  due	  to	  the	  fact	  that	  
some	  people	  taking	  this	  step	  have	  a	  recognized	  they	  have	  a	  problem,	  are	  highly	  
motivated	  to	  do	  something	  about	  it,	  and	  have	  made	  a	  public	  proclamation	  that	  they	  
do	  not	  intend	  to	  re-­‐enter	  casinos.	  The	  subsequent	  behavioural	  changes	  observed	  in	  
self-­‐excluders	  are	  not	  fundamentally	  different	  that	  what	  is	  observed	  in	  people	  
presenting	  themselves	  to	  any	  form	  of	  gambling	  treatment.	  The	  additional	  utility	  of	  
self-­‐exclusion	  lies	  in	  its	  potential	  to	  provide	  additional	  external	  constraints	  on	  the	  
person’s	  gambling	  when	  his/her	  motivation	  falters”	  (Williams	  et	  al,	  2012;	  p.49).	  
	  
However,	   there	   are	   a	   number	   of	   methodological	   issues.	   Most	   research	   on	   the	   topic	   comprises	  
typically	  very	  small	  sample	  sizes	  using	  self-­‐report	  methods.	  The	  research	  is	  also	  limited	  to	  just	  a	  few	  
countries	  or	  jurisdictions	  (Australia,	  New	  Zealand	  Canada,	  Holland,	  Germany,	  Austria,	  Switzerland,	  a	  
few	  US	  states).	  Most	  research	  is	  only	  carried	  out	  on	  casino	  gamblers	  and	  only	  assesses	  the	  effect	  on	  
their	   casino	   gambling.	   Future	   research	   needs	   to	   assess	   other	   important	   factors	   (e.g.,	   are	   the	   self-­‐
excluders	  enrolled	  in	  a	  treatment	  program,	  the	  amount	  of	  social	  support,	  the	  actual	  reasons	  for	  self-­‐
excluding,	  etc.).	  	  
	  
No	  studies	  have	  ever	  examined	  VSE	  specifically	  in	  relation	  to	  online	  poker	  players	  but	  self-­‐exclusion	  
is	   a	   relatively	   simplistic	   responsible	   gambling	   feature	   to	   offer.	   It	   has	   also	   been	   found	   that	   online	  
gamblers	  appear	  to	  appreciate	  temporary	  self-­‐exclusion	  facilities	  even	  if	  they	  do	  not	  have	  a	  problem	  
with	  gambling.	  Research	  has	  shown	  that	  a	  seven-­‐day	  exclusion	  period	  appears	  to	  be	  the	  most	  useful	  
to	  players	  (Griffiths,	  Wood,	  and	  Parke,	  2009).	  One-­‐month	  and	  one-­‐day	  self-­‐exclusion	  periods	  are	  also	  
popular	  among	  players.	  These	   types	  of	   self-­‐exclusion	  are	   likely	   to	  be	  associated	  with	  non-­‐problem	  
gamblers	   who	   may	   want	   to	   restrict	   their	   gambling	   behaviour	   to	   a	   very	   specific	   instance	   such	   as	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preceding	  a	  night	  of	  heavy	  drinking	  (e.g.,	  a	  ‘drunk	  button’	  for	  24-­‐hour	  self-­‐exclusion)	  or	  a	  particular	  
time	  of	  the	  year	  like	  the	  run-­‐up	  to	  Christmas	  (e.g.,	  one-­‐month	  self-­‐exclusion).	  	  
	  
Another	   short-­‐term	   voluntary	   self-­‐exclusion	   tool	   is	   a	   ‘panic	   button’	   (sometimes	   termed	   a	   ‘pause	  
button’).	   Some	  online	   gaming	   companies	   (such	  as	  RAY	   [Raha-­‐automaattiyhdistys]	   in	   Finland)	  have	  
implemented	   a	   panic	   button	   specifically	   for	   online	   poker	   players	   who	   may	   go	   ‘on	   tilt’	   (Griffiths,	  
2012).	   As	   soon	   as	   players	   press	   the	   button,	   the	   online	   gambling	   session	   immediately	   stops.	   Panic	  
buttons	   therefore	  offer	  online	  poker	  players	  an	   instant	  way	   to	   immediately	  suspend	  their	  account	  
for	  12	  hours.	  
	  
Employee	  Responsible	  Gambling	  Intervention	  
	  
Employee	   responsible	   gambling	   training	   primarily	   relates	   to	   educating	   gaming	   operator	   personnel	  
regarding	   the	   nature	   of	   disordered	   gambling,	   and	   the	   expected	   role	   of	   employees	   in	   response	   to	  
encountering	  disordered	  gambling	  and	  the	  required	  processes	  to	  enact	  in	  specific	  contexts.	  Existing	  
literature	   demonstrates	   that	   effective	   employee	   training	   not	   only	   significantly	   increases	   problem	  
gambling	  knowledge	  and	  literacy	  (LaPlante	  et	  al,	  2013)	  but	  also	  increases	  employees’	  understanding	  
of	  the	  responsible	  gambling	  role	  (Giroux	  et	  al,	  2008).	  Research	  also	  clearly	  identifies	  that	  employees	  
who	   fully	   understand	   problem	   gambling	   and	   their	   responsible	   gambling	   role	   have	   increased	  
effectiveness	   in	   this	   role	   (Ladouceur,	   Boutin,	   Doucet,	   Dumont,	   Provencher,	   Giroux	   et	   al.,	   2004;	  
McCain	   et	   al,	   2009).	   Giroux	   et	   al.	   (2008)	   argued	   that	   if	   employee	   training	   is	   to	   be	   an	   effective	  
responsible	  gambling	   feature,	   it	   is	   important	   for	   training	   to	  be	  an	  ongoing	  process,	  extending	  and	  
reinforcing	  initial	  training,	  and	  thus	  demonstrating	  the	  importance	  of	  the	  responsible	  gambling	  role	  
for	  employees.	  This	   is	  prudent	  given	   that	  often	  employees	   retain	  hesitation	  about	   the	   responsible	  
gambling	   role,	   when	   to	   many,	   superficially	   at	   least,	   the	   reduction	   of	   excessive	   gambling	   is	  
incongruent	  to	  the	  commercial	  interests	  of	  the	  gambling	  venue	  (Hing,	  2007;	  Hing	  &	  Nuske,	  2011).	  
	  
With	   respect	   to	   online	   peer-­‐to-­‐peer	   poker	   gambling,	   the	   effectiveness	   of	   employee	   training	   as	   a	  
responsible	  gambling	  feature	  will	  be	  limited	  by	  default	  because	  the	  vast	  majority	  of	  employees	  will	  
not	  be	  able	  to	  overtly	  observe	  gambling	  behaviour,	  in	  order	  to	  identify	  problematic	  patterns	  of	  play	  
or	  interact	  with	  customers	  who	  are	  displaying	  signs	  of	  distress.	  In	  short,	  the	  majority	  of	  online	  poker	  
employees	   can	   only	   respond	   reactively	   to	   customers	  who	   self-­‐identify	   and	  make	   the	   first	   step	   of	  
raising	   an	   issue	   with	   customer	   services.	   Nevertheless,	   online	   poker	   customer	   service	   employees	  
retain	   a	   crucial	   responsible	   gambling	   role	   here,	   and	   must	   be	   effective	   in	   adequately	   signposting	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vulnerable	   customers	   to	   appropriate	   services	   that	   are	   available	   (Blaszczynski	   et	   al,	   2011).	   This	   is	  
more	   challenging	   than	   one	  may	   immediately	   assume	   given	   that	   customer	   service	   employees	   are	  
often	   dealing	  with	   a	  multicultural	   and	  multinational	   customer	   base,	   and	   therefore	   a	   uniform	   and	  
standardised	  response	  to	  a	  customer	  self-­‐identifying	  as	  a	  problem	  gamblers	  is	  not	  feasible.	  
	  
Pre-­‐Commitment	  (Limit-­‐Setting)	  
	  
With	  respect	  to	  online	  gambling	  in	  general,	  the	  opportunity	  to	  set	  voluntary	  limits	  on	  monetary	  and	  
time	  limits	  is	  considered	  to	  be	  a	  crucial	  responsible	  gambling	  feature	  in	  reducing	  problem	  gambling	  
(Stewart	   &	  Wohl,	   2012).	   To	   date,	   only	   two	   studies	   have	   examined	   the	   effects	   of	   voluntary	   limit	  
setting	  in	  online	  gamblers.	  Using	  behavioural	  tracking	  data,	  Broda	  et	  al.	  (2008)	  examined	  the	  effects	  
of	  player	  deposit	   limits	  on	   Internet	  sports	  betting	  by	  customers	  of	  bwin	   Interactive	  Entertainment.	  
Overall,	  the	  study	  found	  that	   less	  than	  1%	  of	  the	  players	  (0.3%)	  attempted	  to	  exceed	  their	  deposit	  
limit.	   Using	   the	   behavioural	   tracking	   data	   among	   100,000	   real-­‐world	   players,	   Auer	   and	   Griffiths	  
(2013)	   found	   that	   voluntary	   time	   and	   money	   limits	   had	   different	   effects	   on	   different	   types	   of	  
players.	  Overall	  the	  study	  showed	  voluntary	  limits	  had	  the	  highest	  impact	  on	  most	  gambling	  intense	  
players.	  Whereas	  online	  casino	  players	  profited	  the	  most	  from	  monetary	  limits,	  the	  impact	  of	  time	  
limits	  was	  highest	  on	  online	  poker	  players.	  The	   results	  of	   this	   real	  world	   study	  demonstrated	   that	  
limit	   setting	   works	   but	   that	   the	   effect	   of	   voluntary-­‐limit	   setting	   depended	   on	   gamblers’	   specific	  
playing	   patterns	   and	   type	   of	   game	   played.	   In	   short,	   the	   study	   clearly	   showed	   that	   for	   the	   most	  
involved	   online	   gamblers,	   limit	   setting	   appears	   to	   be	   effective	   in	   reducing	   overspending	   and	  
gambling-­‐related	  harm.	  	  
	  
It	   is	  entirely	   feasible	   for	  online	  peer-­‐to-­‐peer	  poker	  sites	   to	  offer	   limit	   setting	   responsible	  gambling	  
features	   to	   customers,	   although	   there	   will	   be	   some	   translational	   considerations	   in	   its	  
implementation	   in	   contrast	   to	   online	   casino	   gambling	   (Auer	   &	   Griffiths,	   2013;	   Fielder,	   2011).	   For	  
example,	   the	   structure	  of	  online	  poker	   cash	   games	  and	   tournaments	   are	  not	   as	  defined	  as	  online	  
casino	  games	  meaning	  isolating	  specific	  time	  limits	  may	  not	  be	  as	  simplistic	  as	  one	  would	  assume.	  
	  
Intervention	  via	  Behavioural	  Tracking	  
	  
There	  have	  been	  exploratory	  investigations	  into	  the	  possibility	  of	  using	  online	  gambling	  behavioural	  
patterns	   in	   an	   attempt	   to	   engage	   in	   predictive	  modelling	   that	   would	   enable	   the	   identification	   of	  
problem	  gamblers	  (Braverman	  et	  al.,	  2013).	  Some	  online	  gaming	  companies	   including	  Svenska	  Spel	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[Sweden],	  Norsk	  Tipping	  [Norway],	  RAY	   [Finland]	  already	  use	  such	  predictive	  modelling	  particularly	  
those	  that	  use	  the	  behavioural	  tracking	  tool	  PlayScan,	  which	  also	  has	  separate	  behavioural	  tracking	  
modules	   specifically	   for	   online	   poker.	   Although	   research	   to	   date	   is	   limited,	   the	   ability	   to	   use	  
predictive	   modelling	   for	   employees	   is	   potentially	   valuable.	   More	   specifically,	   this	   would	   enable	  
earlier	  and	  more	  proactive	   responsible	  gambling	   interventions	   that	  are	  more	   likely	   to	  be	  effective	  
(Braverman	  et	  al,	  2013).	  	  
	  
Another	  potential	  way	  of	   trying	   to	  enable	  behavioural	   change	   in	  gambling	   is	   the	  use	  of	  normative	  
feedback.	  Normative	  beliefs	  have	  significantly	  influenced	  the	  behavioural	  outcome	  in	  studies	  getting	  
individuals	   to	   quit	   smoking	   (Van	   den	   Putte,	   Yzer,	   Willemsen,	   &	   de	   Bruijn,	   2009),	   using	   condoms	  
(Yzer,	  Siero,	  &	  Buunk,	  2000)	  and	  reducing	  marijuana	  consumption	  (Yzer,	  Fishbein,	  &	  Cappella,	  2007).	  
Auer	  and	  Griffiths	  (2015a)	  compared	  the	  effects	  of	  an	  enhanced	  pop-­‐up	  message	  to	  a	  simple	  pop-­‐up	  
message	   on	   subsequent	   gambling	   behaviour.	   An	   existing	   pop-­‐up	   message	   was	   enhanced	   that	  
informed	  players	  about	  the	  length	  of	  their	  current	  gambling	  session	  with	  a	  normative	  component,	  a	  
self-­‐efficacy	   component,	   and	   a	   response-­‐efficacy	   component.	   As	   hypothesised	   the	   additional	  
components	   doubled	   the	   effect	   of	   the	   existing	   pop-­‐up	  message.	   In	   order	   to	   be	   effective,	   players	  
have	  to	  be	  provided	  with	  the	  right	  message,	  depending	  on	  their	  past	  and	  current	  behaviour.	  This	  is	  a	  
preventive	  approach	  to	  harm-­‐minimisation	  that	  helps	  players	  to	  better	  understand	  and	  control	  their	  
own	  gambling.	  	  
	  
Another	   study	   by	   Auer	   and	   Griffiths	   (2014)	   investigated	   the	   behavioural	   change	   in	   279	   online	  
gamblers	   that	   received	  personalised	   feedback	  after	   they	  had	  signed	  up	   to	  a	  voluntary	  behavioural	  
tracking	   service	   at	   a	   European	   online	   gaming	   website.	   Those	   signing	   up	   to	   use	   the	   personalised	  
feedback	   system	   were	   compared	   with	   matched	   controls.	   For	   instance,	   if	   a	   player	   significantly	  
increased	  the	  amount	  of	  money	  they	  had	  deposited	  over	  a	  half-­‐year	  time	  period,	  they	  received	  the	  
following	  message:	  “Over	  the	   last	  6	  months	  the	  amount	  of	  money	  deposited	   into	  your	  account	  has	  
increased.	  Are	  you	  spending	  more	  money	   than	  you	   intended?	  You	  can	  check	   the	  amount	  you	  have	  
spent	  gambling	  on	  your	  account	  page	  and	  use	  our	  helpful	  tools	  to	  set	  a	  daily/weekly/monthly	  limit.”	  
The	   preliminary	   results	   of	   the	   study	   showed	   that	   personalised	   behavioural	   feedback	   within	   a	  
motivational	   framework	   appeared	   to	   be	   an	   effective	   way	   of	   changing	   gambling	   behaviour	   in	   a	  
positive	   way	   (i.e.,	   players	   significantly	   reduced	   the	   amount	   of	   time	   and/or	   money	   they	   spent	  
gambling	  after	  receiving	  personalised	  feedback).	  	  
In	  a	  follow-­‐up	  study,	  Auer	  and	  Griffiths	  (2015b)	  evaluated	  the	  effectiveness	  of	  mentor	  among	  1,015	  
online	   gamblers	   at	   a	   European	   online	   gambling	   site,	   and	   compared	   their	   behavior	   with	  matched	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controls	   (n=15,216)	  on	   the	  basis	  of	  age,	  gender,	  playing	  duration,	  and	   theoretical	   loss.	  The	   results	  
showed	   that	   online	   gamblers	   receiving	   personalized	   feedback	   spent	   significantly	   less	   time	   and	  
money	   compared	   to	   controls.	   The	   results	   suggested	   that	   responsible	   gambling	   tools	   providing	  
personalized	  feedback	  may	  help	  the	  clientele	  of	  gambling	  companies	  gamble	  more	  responsibly,	  and	  
may	  be	  of	  help	  those	  who	  gamble	  excessively	  to	  stay	  within	  their	  personal	  time	  and	  money	  spending	  
limits.	   These	   examples	   clearly	   shows	   that	   the	   messages	   were	   non-­‐confrontational,	   personal,	   and	  
motivational.	   Such	   approaches	   are	   based	   on	   both	   the	   ‘stages	   of	   change’	   model	   (Prochaska	   &	  
DiClemente,	  1983;	  Prochaska	  &	  Prochaska,	  1991)	  and	  motivational	   interviewing	   (Miller	  &	  Rollnick,	  
1991).	  	  
In-­‐Game	  Feedback	  (‘Pop	  Up’	  Messaging)	  
	  
One	  of	  the	  primary	  risks	  associated	  with	  online	  gambling	  is	  the	  high	  accessibility	  of	  rapid,	  continuous	  
forms	  of	  gambling,	  as	  this	   is	  argued	  to	   lead	  to	  temporary	  dissociative	  states	  where	  some	  gamblers	  
lose	   capacity	   to	   attenuate	   to	   information	   that	   is	   crucial	   to	  making	   rational	   behavioural	   decisions	  
(Hopley	  &	  Nicki,	  2010;	  Hopley,	  et	  al.,	  2012;	  Wood	  &	  Williams,	  2011).	   In	  response,	  there	  have	  been	  
significant	   attempts	   to	   develop	   interruptions	   to	   dissociative	   states	   when	   gambling	   via	   the	   use	   of	  
pop-­‐up	  messaging	   (Auer	  &	  Griffiths,	   2015a;	  Auer,	  Malischnig	  &	  Griffiths,	   2014;	   Blaszczynski	   et	   al.,	  
2014;	  Cloutier	  et	  al,	  2006;	  Monaghan	  &	  Blaszczynski,	  2010;	  Wohl	  et	  al,	  2014).	  	  
	  
Evaluating	   the	   effectiveness	   of	   pop-­‐up	  messaging	   as	   a	   responsible	   gambling	   feature,	   a	   number	   of	  
studies	  have	  concluded	  that	   in	  order	  to	  capture	  the	  attention	  of	  the	  engaged	  customer,	  and	  to	  be	  
adhered	  to	  as	  a	  valuable	  source	  of	   information,	  pop-­‐up	  messages	  must	  be	  dynamic	  and	  personally	  
relevant,	  rather	  than	  containing	  generic	  and	  repetitive	  information	  (e.g.,	  Monaghan,	  Blaszczynski	  &	  
Nower,	   2009;	  Monaghan	  &	  Blaszczynski,	   2010;	  Gallagher,	  Nicki,	  Otteson	  &	  Elliot,	   2011;	   Stewart	  &	  
Wohl,	   2013;	  Wohl	   et	   al.,	   2010;	  Wohl,	  Gainsbury,	   Stewart	   and	  Sztainert;	   2013).	  However,	   all	   these	  
studies	  rely	  on	  self-­‐report	  and/or	  laboratory	  data	  support	  the	  effectiveness	  of	  pop-­‐up	  messages	  on	  
subsequent	  behaviour	  or	  gambling-­‐related	  thoughts	  
	  
To	  date,	  only	  two	  real-­‐world	  studies	  have	  been	  conducted	  examining	  pop-­‐up	  messaging	  (i.e.,	  Auer,	  
Malischnig	  &	   Griffiths,	   2014;	   Auer	  &	   Griffiths,	   2015).	   These	   studies	   investigated	   the	   effects	   of	   an	  
online	   pop-­‐up	   message	   that	   appeared	   after	   one	   hour	   of	   consecutive	   slot	   play.	   In	   the	   first	   study	  
comprising	   an	   analysis	   of	   800,000	   gambling	   sessions,	   Auer,	  Malischnig	   and	   Griffiths	   (2014)	   found	  
that	  players	  were	  nine	  times	  more	   likely	   to	  end	  their	  session	  when	  confronted	  with	  a	  pop-­‐up	  that	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reminded	  them	  of	  the	  number	  of	  games	  they	  had	  just	  played	  (but	  that	  the	  number	  of	  gamblers	  that	  
actually	  stopped	  gambling	  was	  very	  small	  (less	  than	  1%).	  	  	  
	  
Auer	  and	  Griffiths	  (2015)	  investigated	  the	  effects	  of	  normative	  and	  self-­‐appraisal	  feedback	  in	  a	  slot	  
machine	   pop-­‐up	  message	   compared	   to	   a	   simple	   (non-­‐enhanced)	   pop-­‐up	  message.	   The	   study	  was	  
again	  conducted	  in	  a	  real-­‐world	  gambling	  environment	  by	  comparing	  the	  behavioural	  tracking	  data	  
of	   two	   representative	   random	   samples	   of	   800,000	   gambling	   sessions	   (i.e.,	   1.6	   million	   sessions	   in	  
total)	  across	  two	  conditions	  (i.e.,	  simple	  pop-­‐up	  message	  versus	  an	  enhanced	  pop-­‐up	  message).	  The	  
results	   indicated	   that	   the	   additional	   normative	   and	   self-­‐appraisal	   content	   doubled	   the	   number	   of	  
gamblers	   who	   stopped	   playing	   after	   they	   received	   the	   enhanced	   pop-­‐up	   message.	   The	   data	  
suggested	   that	  pop-­‐up	  messages	   influence	  only	  a	   small	  number	  of	  gamblers	   to	   cease	   long	  playing	  
sessions	   but	   that	   enhanced	  messages	   are	   significantly	  more	   effective	   in	   helping	   gamblers	   to	   stop	  
playing	  in-­‐session.	  Much	  like	  pre-­‐commitment	  responsible	  gambling	  features,	  although	  it	  is	  entirely	  
feasible	   for	   online	   poker	   gambling	   sites	   to	   provide	   pop-­‐up	   messaging,	   the	   structural	   features	   of	  
online	  poker	  may	  mean	  that	  the	  value	  of	  such	  applications	  to	  poker	  gamblers	  is	  reduced	  in	  contrast	  
to	  online	  casino	  games	  with	  more	  simplistic	  and	  defined	  structures.	  
	  
Age	  Restriction	  and	  Verification	  
	  
Age	  restriction	  as	  a	  responsible	  gambling	  protocol	  is	  fundamental	  as	  under-­‐age	  gamblers	  (including	  
young	  adults)	   in	   various	   jurisdictions,	   are	  more	  at	   risk	  of	  developing	   gambling	  disorders	   (Griffiths,	  
2011;	  Volberg,	  Gupta,	  Griffiths	  et	  al.,	  2010)	  and	  are	  more	  vulnerable	  to	  chasing	  behaviour	  which	  is	  
one	  of	  the	  primary	  indicators	  of	  gambling-­‐related	  harm	  (Gainsbury,	  2012).	  Age	  limit	  restriction	  and	  
verification	  procedures	  should	  also	  be	  required	  for	  ‘demonstration’	  and/or	  free	  play	  poker	  games.	  A	  
British	  study	  by	  Ipsos	  MORI	  (2009)	  surveyed	  8,598	  schoolchildren	  (aged	  11-­‐	  to	  15-­‐years)	  who	  reported	  
that	  just	  over	  one-­‐quarter	  of	  the	  sample	  had	  played	  in	  ‘money-­‐free	  mode’	  on	  internet	  sites	  in	  the	  week	  
preceding	   the	   survey.	   Further	   analysis	   of	   these	   data	   by	   Forrest,	   McHale	   and	   Parke	   (2009)	  
demonstrated	  that	  gambling	  in	  money-­‐free	  mode	  was	  the	  single	  most	  important	  predictor	  of	  whether	  
the	   child	   had	   gambled	   for	  money,	   and	   one	   of	   the	  most	   important	   predictors	   of	   children’s	   problem	  
gambling.	  This	  finding,	  and	  other	  similar	  findings	  relating	  to	  youth	  access	  of	  ‘free	  play’	  gambling	  sites,	  
has	  been	  discussed	  in	  comprehensive	  reviews	  of	  youth	  gambling	  on	  the	  internet	  (see	  Griffiths	  &	  Parke,	  
2010;	  Griffiths,	  King	  &	  Delfabbro,	  2014).	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Arguably,	  because	  of	  the	  use	  of	  secure	  online	  payment	  systems	  that	  require	  identity	  verification,	  
online	  gambling	  sites	  can	  be	  just	  as	  effective	  in	  eliminating	  under-­‐age	  participation	  as	  land-­‐based	  
gambling	  venues.	  However,	  special	  consideration	  in	  online	  gambling	  should	  be	  given	  to	  responsible	  
gambling	  strategies	  relating	  to	  underage	  gambling,	  because	  online	  gambling	  marketing	  is	  appealing	  
to	  younger	  adults	  (Smith	  &	  Rupp,	  2005)	  and	  adolescents.	  With	  respect	  to	  reducing	  underage	  
involvement	  online	  poker,	  participatory	  or	  otherwise,	  online	  poker	  marketing	  must	  be	  conscientious	  
in	  avoiding	  encouraging	  under-­‐age	  individuals	  to	  engage	  with	  online	  poker.	  
Player	  Usage	  of	  Responsible	  Gambling	  Features	  
	  
In	   terms	  of	   e-­‐commerce,	   and	  with	  particular	   reference	   to	  online	   gambling,	   it	   is	  widely	   recognised	  
that	  customer	  service	  in	  terms	  of	  meeting	  customer	  needs	  and	  alleviating	  difficulties	  (Phillips	  et	  al,	  
2013)	  and	  subsequent	  trustworthiness	  (Riegelsberger	  et	  al,	  2005;	  Wood	  &	  Griffiths,	  2008)	   increase	  
the	   likelihood	   of	   a	   customer	   using	   that	   company	   (Lee	   et	   al,	   2014).	   Research	   has	   previously	  
demonstrated	   that	   customers	   perceive	   online	   gambling	   operators’	   attempts	   to	   reduce	   player	  
gambling-­‐related	  harm	  positively,	  and	  beyond	  more	  favourable	  attitudes	  can	  lead	  to	  an	  increase	  in	  
desire	   and	   intention	   to	   gamble	   with	   that	   operator	   (Song	   et	   al,	   2012;	   Wood	   &	   Griffiths,	   2008).	  
However,	  this	  positive	  attitude	  towards	  operators’	  responsible	  gambling	  features	  is	  dependent	  upon	  
the	  voluntary	  nature	  of	  the	  responsible	  gambling	  features	  provided	  (Gainsbury	  et	  al,	  2013;	  Griffiths	  
et	  al,	  2009;	  Parke	  et	  al,	  2007;	  Schellinck	  &	  Schrans,	  2007).	  	  
	  
Indeed,	   there	   is	   reticence	   and	   hesitation	   from	   many	   players	   in	   welcoming	   responsible	   gambling	  
features	  being	  made	  available	  because	  they	  are	  concerned	  that	  such	  features	  will	  eventually	  lead	  to	  
less	   voluntary	   and	   more	   mandatory	   invasive	   and	   restrictive	   features	   (Bernhard	   et	   al,	   2006).	  
Therefore,	  it	  is	  reasonable	  to	  conclude	  that	  for	  responsible	  gambling	  features	  in	  online	  poker	  to	  be	  
positively	  received	  and	  valued	  by	  customers,	  it	  is	  important	  that	  they	  are	  applications	  that	  assist	  and	  
facilitate	  informed	  player	  choice	  rather	  than	  presented	  as	  a	  safety	  net	  to	  reduce	  loss	  of	  control.	  
	  
Evaluating	  customer	  perceptions	  and	  attitudes	  of	  responsible	  gambling	  features	  in	  relation	  to	  online	  
poker	   specifically,	   it	   is	   evident	   that	   online	   poker	   gamblers	   perceive	   such	   features	   as	   being	   largely	  
redundant	   for	   them	   and	   that	   they	   are	   tools	   that	   may	   assist	   when	   playing	   casino	   games	   online	  
(Gainsbury	  et	   al.,	   2013).	   The	   foundation	  of	   this	   attitude	   is	   likely	   to	  be	  based	  upon	   the	  perception	  
that	  poker	  has	  a	  large	  skill	  component	  and	  not	  subject	  to	  a	  house	  edge	  that	  has	  a	  negative	  expected	  
utility.	  This	  means	  that,	  ostensibly,	  gambling	  extensively	  on	  poker	  over	  a	  long	  period	  of	  time	  is	  less	  
likely	  to	  be	  irrational	  and	  problematic.	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In	  fact,	  the	  superficial	  perception	  may	  be	  that	  longer	  gambling	  periods	  may	  be	  beneficial	  to	  a	  skilled	  
player.	   Naturally,	   the	   veracity	   of	   this	   perception	   is	   dependent	   upon	   the	   player	   being	   skilled	   and	  
having	   appropriate	   emotional	   self-­‐regulation	   when	   incurring	   chance-­‐based	   losses.	   It	   is	  
acknowledged	   that	   poker	   players	   often	   over-­‐estimate	   the	   impact	   that	   skill	   has	   on	   gambling	  
outcomes	   (Cantinotti	   et	   al,	   2004).	   Ultimately,	   in	   order	   to	   improve	   online	   poker	   players	   perceived	  
value	  of	  responsible	  gambling	  features	  it	  is	  important	  to	  emphasise	  the	  potential	  to	  lose	  control	  and	  
engage	  in	  tilting,	  and	  to	  promote	  a	  realistic	  understanding	  of	  the	  impact	  of	  skill	  on	  poker	  gambling	  
outcomes.	  	  	  
	  
Research	   shows	   that,	   despite	   customers	   having	   favourable	   attitudes	   towards	   operator-­‐based	  
responsible	  gambling	  features	  such	  as	  temporary	  self-­‐exclusion	  tools	  (e.g.,	  Griffiths	  et	  al.,	  2009),	  the	  
uptake	   of	   such	   available	   features	   is	   relatively	   low	   (Productivity	   Commission,	   2010;	   Schellinck	   &	  
Schrans,	  2007).	  As	  well	  as	  players	  failing	  to	  see	  the	  relevance	  of	  such	  responsible	  gambling	  features	  
as	  setting	  monetary	  limits	  in	  online	  poker	  gambling,	  a	  large	  proportion	  of	  online	  gamblers	  perceive	  
most	   features	  as	  only	  being	   relevant	   to	  problem	  gamblers	   (Griffiths	  et	  al,	  2009;	  Parke	  et	  al,	  2007;	  
Wood	  et	  al,	  2007)	  although	  there	  are	  some	  exceptions	  such	  as	  short-­‐term	  self-­‐exclusions	  as	  noted	  
above	  (Griffiths	  et	  al.,	  2009).	  
	  
As	   a	   result,	   if	   responsible	   gambling	   features	   are	   to	   be	   perceived	   as	   relevant	   to	   social	   and	   at-­‐risk	  
gamblers,	   and	   not	   just	   those	   already	   experiencing	   problems,	   it	   is	   incumbent	   upon	   operators	   to	  
increase	   customer	   awareness	   regarding	   the	   potential	   value	   of	   such	   features	   to	   all	   gamblers.	  
Arguably,	  one	  approach	  to	  changing	  customer	  perceptions	  about	  the	  relevance	  of	  all	  players	  using	  
such	  features	  is	  to	  emphasise	  informed	  choice	  and	  personal	  responsibility	  for	  gambling	  behaviour	  as	  
the	  pivotal	  factor	  in	  any	  responsible	  gambling	  strategy	  (Blaszczynski	  et	  al,	  2011;	  Wood	  et	  al,	  2014).	  	  
	  
Moreover,	   improving	  customer	  awareness	   regarding	   the	   importance	  of	   vigilantly	  monitoring	  one’s	  
own	  gambling	  behaviour	  could	  be	  facilitated	  by	  emphasising	  the	  potential	  negative	  consequences	  of	  
losing	   control	   and	   exceeding	   appropriate	   gambling	   limits.	   Based	   on	   the	   Elaboration	   Likelihood	  
Model,	  Munoz,	  Chebat	  and	  Suissa	  (2010)	  argued	  that,	  such	  warnings	  need	  to	  be	  substantial	  enough	  
for	   each	   customer	   to	   perceive	   a	   possible	   threat	   to	   one’s	   wellbeing,	   yet	   emphasises	   efficacious	  
responses	   that	  are	  within	   the	  customers’	   grasp.	  Put	   simply,	  when	   increasing	  awareness	  about	   the	  
potential	  negative	  consequences	  of	  online	  poker	  gambling	  it	  is	  important	  to	  immediately	  present	  the	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available	   responsible	   gambling	   features	   as	   applications	   that	   will	   inhibit	   any	   potential	   negative	  
consequences.	  
	  
Equally,	   it	   is	   also	   important	   to	   recognise	   the	   low	  uptake	  of	   responsible	   gambling	   features	  may	  be	  
testament	  to	  their	  poor	  quality.	  Wohl	  et	  al.	  (2014)	  intuitively	  asserted	  that	  the	  lack	  of	  effectiveness	  
of	   existing	   responsible	   gambling	   tools	   is	   likely	   to	   be	   a	   result	   of	   developing	   such	   tools	   based	   on	  
accepted	  wisdom	   rather	   than	   a	   foundation	  of	   robust	   empirical	   evidence.	   For	   example,	  Wohl	   et	   al	  
(2014),	  in	  a	  critique	  of	  their	  own	  research	  into	  messaging	  as	  a	  responsible	  gambling	  feature,	  outlined	  
that	   they	   violated	   the	   basic	   principles	   of	   Human-­‐Computer	   Interaction	   (HCI),	   such	   as	   providing	  
customers	  with	   a	   sense	  of	   control	   over	   the	   functionalities	  of	   the	  messaging	   feature,	   and	   failed	   to	  
integrate	  even	  the	  basic	  Principles	  of	  Persuasion	  Design	  (PSD:	  Fogg,	  2003)	  that	  would	   increase	  the	  
probability	   of	   the	   messaging	   features	   being	   effective.	   Wohl	   et	   al.’s	   (2014)	   indictment	   of	   the	  
development	   of	   such	   features	   is	   a	   reasonable	   evaluation	   of	   the	   current	   effectiveness	   of	   existing	  
responsible	  gambling	  features.	  
	  
Conclusion	  
Although	  online	  poker	  appears	  to	  be	  less	  associated	  with	  gambling	  related	  harm	  than	  other	  forms	  of	  
online	  gambling	  (Wardle	  et	  al.,	  2011),	  it	  is	  imperative	  for	  the	  credibility	  and	  long-­‐term	  viability	  of	  the	  
market	  for	  the	  online	  poker	  gambling	  industry	  to	  be	  taking	  steps	  to	  mitigate	  harm	  that	  online	  poker	  
players	  may	  experience	  as	  a	  result	  of	  regular	  participation.	  	  Currently,	  it	  is	  difficult	  to	  develop	  
effective	  responsible	  gambling	  strategy	  and	  features	  specific	  to	  online	  poker	  because	  the	  evidence	  
base	  available	  is	  significantly	  limited	  by	  erroneous	  assumptions	  of	  homogeneity	  across	  online	  
gamblers	  and	  online	  gambling	  activities.	  
Because	  of	  the	  significantly	  limited	  evidence	  base	  available,	  online	  poker	  specific	  corporate	  social	  
responsibility	  approaches	  must	  be	  informed	  cautiously	  from	  a	  critical	  analysis	  of	  available	  and	  
research	  and	  theory	  regarding	  the	  risk	  potential	  for	  harm	  from	  participation	  in	  poker	  and	  online	  
gambling.	  Theoretically,	  the	  primary	  risk	  for	  harm	  in	  online	  poker	  is	  the	  rapid	  and	  continuous	  nature	  
of	  poker	  provisions	  online,	  which	  has	  been	  demonstrated	  to	  be	  associated	  with	  disordered	  gambling	  
behaviour,	  including	  the	  chasing	  of	  monetary	  losses.	  	  	  
Currently,	  there	  are	  multiple	  responsible	  gambling	  features	  available	  on	  online	  poker	  websites	  that	  
inhibit	  player	  dissociation	  and	  therefore	  potentially	  limit	  harmful	  play.	  	  Although	  theoretically	  sound,	  
two	  fundamental	  problems	  remain	  before	  such	  responsible	  gambling	  approaches	  can	  be	  concluded	  
as	  effective	  in	  mitigating	  harm	  in	  online	  poker.	  	  Firstly,	  although	  the	  scarce	  evidence	  available	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indicates	  that	  such	  features	  are	  effective	  for	  online	  gambling	  in	  general,	  experimental	  research	  is	  
required	  to	  demonstrate	  their	  effectiveness	  in	  online	  poker	  settings	  specifically.	  This	  is	  a	  result	  of	  
the	  differential	  structural	  features	  of	  online	  poker	  in	  contrast	  to	  other	  online	  gambling	  activities	  and	  
therefore	  differential	  patterns	  of	  disorder	  play	  are	  probable.	  	  Secondly,	  although	  online	  poker	  
gamblers	  perceive	  such	  responsible	  gambling	  features	  positively,	  there	  is	  reluctance	  by	  the	  majority	  
of	  players	  to	  use	  the	  features	  regularly,	  therefore	  significantly	  limiting	  the	  potential	  effectiveness	  of	  
available	  features.	  This	  could	  be	  a	  result	  of	  limited	  player	  awareness	  about	  the	  potential	  value	  and	  
importance	  of	  consistently	  utilising	  responsible	  gambling	  features	  to	  avoid	  experiencing	  gambling-­‐
related	  harm,	  and	  perhaps	  their	  poor	  functionality	  as	  perceived	  by	  the	  players.	  Ultimately,	  it	  is	  
clearly	  evident	  that	  current	  responsible	  gambling	  approaches	  in	  online	  poker,	  although	  theoretically	  
sound,	  have	  limited	  evidence	  of	  effectiveness	  and	  therefore	  present	  an	  urgent	  goal	  to	  address,	  if	  the	  
online	  poker	  gambling	  market	  is	  to	  claim	  corporate	  social	  responsibility	  as	  a	  core	  business	  objective.	  
	  
References	  
Auer,	  M.	  &	  Griffiths,	  M.D.	  (2013).	  Limit	  setting	  and	  player	  choice	  in	  most	  intense	  online	  gamblers:	  An	  
empirical	  study	  of	  online	  gambling	  behaviour.	  Journal	  of	  Gambling	  Studies,	  29,	  647-­‐660.	  
	  
Auer,	  M.	  &	  Griffiths,	  M.D.	  (2014).	  Personalised	  feedback	  in	  the	  promotion	  of	  responsible	  gambling:	  A	  
brief	  overview.	  Responsible	  Gambling	  Review,	  1,	  27-­‐36.	  
	  
Auer,	  M.	  &	  Griffiths,	  M.D.	   (2015).	   Testing	  normative	  and	   self-­‐appraisal	   feedback	   in	   an	  online	   slot-­‐
machine	   pop-­‐up	   message	   in	   a	   real-­‐world	   setting.	   Frontiers	   in	   Psychology,	   6,	   339.	   doi:	  
10.3389/fpsyg.2015.00339.	  
	  
Auer,	   M.	   &	   Griffiths,	   M.D.	   (2015).	   The	   use	   of	   personalized	   behavioral	   feedback	   for	   problematic	  
online	   gamblers:	   An	   empirical	   study.	   Frontiers	   in	   Psychology,	   6,	   1406.	   doi:	  
10.3389/fpsyg.2015.01406.	  
	  
Auer,	   M.,	   Malischnig,	   D.	   &	   Griffiths,	   M.D.	   (2014).	   Is	   ‘pop-­‐up’	   messaging	   in	   online	   slot	   machine	  
gambling	  effective?	  An	  empirical	  research	  note.	  Journal	  of	  Gambling	  Issues,	  29,	  1-­‐10.	  
	  
20	  
	  
Barrault,	  S.,	  &	  Varescon,	  I.	  (2013).	  Cognitive	  distortions,	  anxiety,	  and	  depression	  among	  regular	  and	  
pathological	  gambling	  online	  poker	  players.	  Cyberpsychology,	  Behaviour	  and	  Social	  Networking,	  16,	  
183-­‐188.	  
	  
Bernhard,	  B.,	  Lucas,	  A.F.,	  Jang,	  D.,	  &	  Kim,	  J.	   (2006).	  Responsible	  gaming	  device	  research	  report.	  Las	  
Vegas:	  International	  Gaming	  Institute.	  
	  
Biolcati,	  R.,	  Passini,	  S.	  &	  Griffiths,	  M.D.	   (2015).	  All-­‐in	  and	  bad	  beat:	  Professional	  poker	  players	  and	  
pathological	  gambling.	   International	   Journal	  of	  Mental	  Health	  and	  Addiction,	  DOI	  10.1007/s11469-­‐
014-­‐9506-­‐1	  
	  
Bjerg,	  O.	  (2011).	  Poker:	  The	  parody	  of	  capitalism.	  Ann	  Arbor:	  University	  of	  Michigan	  Press.	  
	  
Blaszczynski,	   A.,	   Collins,	   P.,	   Fong,	  D.,	   Ladouceur,	   R.,	  Nower,	   L.,	   Shaffer,	  H.,	   Tavares,	  H.,	   Venisse,	   J.	  
(2011).	   Responsible	   gambling:	   General	   principles	   and	  minimal	   requirements.	   Journal	   of	   Gambling	  
Studies,	  27,	  565-­‐573.	  
	  
Blaszczynski,	   A.,	   Gainsbury,	   S.,	   Karlov,	   L.	   (2014).	   Blue	   Gum	   gaming	   machine:	   An	   evaluation	   of	  
responsible	  gambling	  features.	  Journal	  of	  Gambling	  Studies,	  30,	  697-­‐712.	  
	  
Blaszczynski,	   A.,	   Ladouceur,	   R.,	   Nower,	   L.	   &	   Shaffer,	   H.	   (2005).	   Informed	   choice	   and	   gambling:	  
Principles	  for	  consumer	  protection.	  Report	  prepared	  for	  the	  Australian	  Gaming	  Council,	  Australia.	  
	  
Blaszczynski,	   A.	   &	   Nower,	   L.	   (2002).	  A	   pathways	   model	   of	   problem	   and	   pathological	   gambling.	  
Addiction,	  97,	  487–499.	  
	  
Braverman,	   J.,	   LaPlante,	   D.	   A,	   Nelson,	   S.	   E,	   &	   Shaffer,	   H.	   J.	   (2013).	   Using	   cross-­‐game	   behavioral	  
markers	   for	   early	   identification	   of	   high-­‐risk	   Internet	   gamblers.	   Psychology	   of	   Addictive	   Behaviors,	  
27(3),	  868-­‐877.	  
	  
Braverman,	   J.,	   &	   Shaffer,	   H.	   J.	   (2012).	   How	   do	   gamblers	   start	   gambling:	   Identifying	   behavioral	  
markers	  for	  high-­‐risk	  Internet	  gambling.	  European	  Journal	  of	  Public	  Health,	  22(2),	  273-­‐278.	  	  
	  
21	  
	  
Broda,	  A.,	  LaPlante,	  D.	  A.,	  Nelson,	  S.	  E.,	  LaBrie,	  R.	  A.,	  Bosworth,	  L.	  B.	  &	  Shaffer,	  H.	  J.	  (2008).	  Virtual	  
harm	   reduction	   efforts	   for	   Internet	   gambling:	   effects	   of	   deposit	   limits	   on	   actual	   Internet	   sports	  
gambling	  behaviour.	  Harm	  Reduction	  Journal,	  5,	  27.	  
	  
Cameron,	   J.	   (2007).	   Problem	  gamblers	   and	  duty	  of	   care:	  A	   response	   to	   Sasso	  &	  Kalajdzic.	  Gaming	  
Law	  Review,	  11,	  554-­‐571.	  
	  
Cantinotti,	  M.,	   Ladouceur,	   R.,	   Jacques,	   C.	   (2004).	   Sports	   betting:	   can	   gamblers	   beat	   randomness?	  
Psychology	  of	  Addictive	  Behaviours,	  18,	  143-­‐147.	  
	  
Cloutier,	  M.,	  Ladouceur,	  R.,	  &	  Sevigny,	  S.	  (2006).	  Responsible	  gambling	  tools:	  pop-­‐up	  messages	  and	  
pauses	  on	  video	  lottery	  terminals.	  Journal	  of	  Psychology,	  140,	  434-­‐438.	  
	  
Dedonno,	  M.A.,	  &	  Detterman,	  D.K.	  (2008).	  Poker	  is	  a	  skill.	  Gaming	  Law	  Review,	  12,	  31-­‐36.	  
	  
Delfabbro,	  P.	  H.	  (2004).	  The	  stubborn	  logic	  of	  regular	  gamblers:	  obstacles	  and	  dilemmas	  in	  cognitive	  
gambling	  research.	  Journal	  of	  Gambling	  Studies,	  20,	  1-­‐21.	  
	  
Delfabbro,	   P.H.,	   King,	   D.L	   &	   Griffiths,	   M.D.	   (2012).	   Behavioural	   profiling	   of	   problem	   gamblers:	   A	  
critical	  review.	  International	  Gambling	  Studies,	  12,	  349-­‐366	  
	  
	  
de-­‐Soriano,	  M.,	  Javed,	  U.,	  &	  Yousafzai,	  S.	  (2012).	  Can	  industry	  be	  socially	  responsible	  it	  its	  products	  
harm	  customers?	  The	  case	  of	  online	  gambling.	  Journal	  of	  Business	  Ethics,	  110,	  481-­‐497.	  
	  
Dickson-­‐Gillespie,	  L.,	  Rugle,	  L.,	  Rosenthal,	  R.,	  &	  Fong,	  T.	  (2008).	  Preventing	  the	  incidence	  and	  harm	  of	  
gambling	  problems.	  Journal	  of	  Primary	  Prevention,	  29(1),	  37-­‐55.	  
	  
Fiedler,	   I.	   (2011).	   The	   gambling	   habits	   of	   online	   poker	   players.	   Journal	   of	   Gambling	   Business	   and	  
Economics,	  6(1),	  1-­‐24.	  
	  
Forrest,	  D.K,	  McHale,	  I.	  	  &	  Parke,	  J.	  (2009).	  Appendix	  5:	  Full	  report	  of	  statistical	  regression	  analysis.	  In	  
Ipsos	  MORI	  (2009).	  British	  Survey	  of	  Children,	  the	  National	  Lottery	  and	  Gambling	  2008-­‐09:	  Report	  of	  
a	  quantitative	  survey.	  London:	  National	  Lottery	  Commission.	  
22	  
	  
	  
Gainsbury,	   S.	   (2010).	  Self-­‐exclusion:	  A	   comprehensive	   review	  of	   the	  evidence.	   Report	  prepared	   for	  
the	  Ontario	  Problem	  Gambling	  Research	  Centre,	  Guelph,	  Ontario,	  Canada.	  	  
	  
Gainsbury,	   S.,	   Parke,	   J.,	   Suhonen,	   N.	   (2013).	   Consumer	   attitudes	   towards	   Internet	   gambling:	  
Perceptions	   of	   responsible	   gambling	   policies,	   consumer	   protection,	   and	   regulation	   of	   online	  
gambling	  sites.	  Computers	  in	  Human	  Behaviour,	  29(1),	  235-­‐245.	  
	  
Gainsbury,	  S.	  M.,	  Suhonen,	  N.,	  &	  Saastamoinen,	  J.	  (2014).	  Chasing	  losses	  in	  online	  poker	  and	  casino	  
games:	  Characteristics	  and	  game	  play	  of	  Internet	  gamblers	  at	  risk	  of	  disordered	  gambling.	  Psychiatry	  
Research,	  217(3),	  220-­‐225.	  
	  
Gallagher,	  T.,	  Nicki,	  R.,	  Otteson,	  A.,	  &	  Elliot,	  H.	  (2011).	  Effects	  of	  a	  video	  lottery	  terminal	  (VLT)	  banner	  
on	  gambling:	  A	  field	  study.	  International	  Journal	  of	  Mental	  Health	  and	  Addiction,	  9,	  126-­‐133.	  
	  
Giroux,	  I.,	  Boutin,	  C.,	  Ladouceur,	  R.,	  Lachance,	  S.,	  &	  Dufour,	  M.	  (2008).	  Awareness	  training	  program	  
on	   responsible	   gambling	   for	   casino	   employees.	   International	   Journal	   of	   Mental	   Health	   Addiction,	  
6(4),	  594–601.	  
	  
Griffiths,	  M.D.	  (2003).	   Internet	  gambling:	   Issues,	  concerns	  and	  recommendations.	  CyberPsychology	  
and	  Behavior,	  6,	  557-­‐568.	  
	  
Griffiths,	   M.D.	   (2011).	   Adolescent	   gambling.	   In	   B.	   Bradford	   Brown	   &	   Mitch	   Prinstein	   (Eds.),	  
Encyclopedia	  of	  Adolescence	  (Volume	  3)	  (pp.11-­‐20).	  San	  Diego:	  Academic	  Press.	  
	  
Griffiths,	  M.D.	  (2012).	   Internet	  gambling,	  player	  protection	  and	  social	  responsibility.	   In	  R.	  Williams,	  
R.	   Wood	   &	   J.	   Parke	   (Ed.),	   Routledge	   Handbook	   of	   Internet	   Gambling	   (pp.227-­‐249).	   London:	  
Routledge.	  
	  
Griffiths,	  M.D.	  &	  Auer,	  M.	  (2013).	  The	  irrelevancy	  of	  game-­‐type	  in	  the	  acquisition,	  development	  and	  
maintenance	  of	  problem	  gambling.	  Frontiers	  in	  Psychology,	  3,	  621.	  doi:	  10.3389/fpsyg.2012.00621.	  
	  
Griffiths,	  M.D.	   &	   Barnes,	   A.	   (2008).	   Internet	   gambling:	   An	   online	   empirical	   study	   among	   student	  
gamblers.	  International	  Journal	  of	  Mental	  Health	  and	  Addiction,	  6,	  194-­‐204	  
23	  
	  
	  
Griffiths,	  M.D.,	  King,	  D.L.	  &	  Delfabbro,	  P.H.	  (2014).	  The	  technological	  convergence	  of	  gambling	  and	  
gaming	   practices.	   In	   Richard,	   D.C.S.,	   Blaszczynski,	   A.	   &	   Nower,	   L.	   (Eds.).	   The	   Wiley-­‐Blackwell	  
Handbook	  of	  Disordered	  Gambling	  (pp.	  327-­‐346).	  Chichester:	  Wiley.	  
	  
Griffiths,	   M.D.	   &	   Parke,	   J.	   (2010).	   Adolescent	   gambling	   on	   the	   Internet:	   A	   review.	   International	  
Journal	  of	  Adolescent	  Medicine	  and	  Health,	  22,	  59-­‐75.	  
	  
Griffiths,	   M.D.,	   Parke,	   J.,	   Wood,	   R.T.A.	   &	   Rigbye,	   J.	   (2010).	   Online	   poker	   gambling	   in	   university	  
students:	   Further	   findings	   from	   an	   online	   survey.	   International	   Journal	   of	   Mental	   Health	   and	  
Addiction,	  8,	  82-­‐89.	  
	  
Griffiths,	  M.D.,	  Wardle,	  J.,	  Orford,	  J.,	  Sproston,	  K.	  &	  Erens,	  B.	  (2009).	  Socio-­‐demographic	  correlates	  of	  
internet	  gambling:	  findings	  from	  the	  2007	  British	  Gambling	  Prevalence	  Survey.	  CyberPsychology	  and	  
Behavior,	  12,	  199-­‐202.	  
	  
Hancock,	  L.,	  Schellinck,	  T.,	  &	  Schrans,	  T.	  (2008).	  Gambling	  and	  corporate	  social	  responsibility	  (CSR):	  
Re-­‐defining	  industry	  and	  state	  roles	  on	  duty	  of	  care,	  host	  responsibility	  and	  risk	  management.	  Policy	  
and	  Society,	  27,	  55-­‐68.	  
	  
Hillman,	  A.J.	  and	  Keim,	  G.D.	  (2001)	  Shareholder	  value,	  stakeholder	  management,	  and	  social	   issues:	  
What’s	  the	  bottom	  line?	  Strategic	  Management	  Journal,	  22,	  125-­‐139.	  	  	  
	  
Hing,	   N.	   &	   Nuske,	   E.	   (2011).	   Assisting	   problem	   gamblers	   in	   the	   gaming	   venue:	   An	   assessment	   of	  
practices	  and	  procedures	  followed	  by	  front	  line	  hospitality	  staff.	  International	  Journal	  of	  Hospitality	  
Management,	  30,	  459-­‐467.	  
	  
Hing,	  N.,	  (2007,	  November).	  Under	  the	  radar:	  what	  responsible	  gambling	  legislation	  doesn’t	  prevent.	  
Paper	  presented	  at	  the	  National	  Association	  for	  Gambling	  Studies	  17th	  Annual	  Conference,	  Cairns.	  
	  
Hopley,	  A.	  A.	  B.,	  Dempsey,	  K.,	  &	  Nicki,	  R.	  (2012).	  Texas	  Hold’em	  Online	  Poker:	  A	  further	  examination.	  
International	  Journal	  of	  Mental	  Health	  and	  Addiction,	  10,	  563–572.	  
	  
24	  
	  
Hopley,	   A.B.	   &	   Nicki,	   R.	   M.	   (2010).	   Predictive	   Factors	   of	   Excessive	   Online	   Poker	   Playing.	  
Cyberpsychology,	  Behavior,	  and	  Social	  Networking,	  13,	  379-­‐385.	  
	  
Jolley,	  B.,	  Mizerski,	  R.,	  and	  Olaru,	  D.,	  2006.	  How	  habit	  and	  satisfaction	  affects	  player	   retention	   for	  
online	  gambling.	  Journal	  of	  Business	  Research,	  59,	  770-­‐777.	  	  
	  
Khazaal,	   Y.,	   Chatton,	   A.,	   Bouvard,	   A.,	   Khiari,	   H.,	   Achab,	   S.,	   &	   Zullino,	   D.	   (2013).	   Internet	   poker	  
websites	  and	  pathological	  gambling	  prevention	  policy.	  Journal	  of	  Gambling	  Studies,	  29,	  51-­‐59.	  
	   	  
Korn,	   D.	   A.	  &	   Shaffer,	   H.	   J.	   (2004).	  Practice	   guidelines	   for	   treating	   gambling-­‐related	   problems:	   An	  
evidence-­‐based	   treatment	   guide	   for	   clinicians.	   Developed	   by	   the	   Massachusetts	   Council	   on	  
Compulsive	  Gambling.	  
	  
Kuss,	  D.J.	  &	  Griffiths,	  M.D.	  (2012).	  	  Internet	  gambling	  behavior.	  In	  Z.	  Yan	  (Ed.),	  Encyclopedia	  of	  Cyber	  
Behavior	  (pp.735-­‐753).	  Pennsylvania:	  IGI	  Global.	  
	  
Laakasuo,	  M.,	  Palomaki,	  J.,	  &	  Salmela,	  M.	  (2014).	  Experienced	  poker	  players	  are	  emotionally	  stable.	  
Cyberpsychology,	  Behaviour	  and	  Social	  Networking,	  17,	  668-­‐671.	  
	  
Labrie,	   R.	   A.,	   Laplante,	   D.	   A.,	   Nelson,	   S.	   E.,	   Schumann,	   A.,	   &	   Shaffer,	   H.	   J.	   (2007).	   Assessing	   the	  
playing	   field:	   A	   prospective	   longitudinal	   study	   of	   Internet	   sports	   gambling	   behavior.	   Journal	   of	  
Gambling	  Studies,	  23(3),	  347-­‐362.	  
	  
Ladouceur,	   R.,	   Boutin,	   C.,	   Doucet,	   C.,	   Dumont,	  M.,	   Provencher,	  M.,	   Giroux,	   I.,	   Boucher,	   C.	   (2004).	  
Awareness	  promotion	  about	  excessive	  gambling	  among	  video	  lottery	  retailers.	  Journal	  of	  Gambling	  
Studies,	  20,	  181-­‐185.	  
	  
LaPlante,	   D.A.,	   Afifi,	   T.O.,	   &	   Shaffer,	   H.J.	   (2013).	   Games	   and	   gambling	   involvement	   among	   casino	  
patrons.	  Journal	  of	  Gambling	  Studies,	  29(2),	  191-­‐203	  
	  
Lee,	  C.K.,	  Lee,	  H.J.,	  Bernhard,	  B.J.	  &	  Yoon,	  Y.S.	  (2006).	  Segmenting	  casino	  gamblers	  by	  motivation:	  A	  
cluster	  analysis	  of	  Korean	  gamblers.	  Tourism	  Management,	  27,	  856-­‐866.	  
	  
Lee,	   C.,	   Song,	   H.,	   Lee,	   h.,	   Lee,	   S.,	   &	   Bernhard,	   B.	   (2013).	   The	   impact	   of	   CSR	   on	   casino	   employees	  
25	  
	  
organizational	   trust,	   job	   satisfaction,	   and	   customer	   orientation:	   An	   empirical	   examination	   of	  
responsible	  gambling	  strategies.	  International	  Journal	  of	  Hospitality	  Management,	  33,	  406-­‐415.	  
	  
Lee,	  J.,	  Chen,	  C.,	  Song,	  H.,	  &	  Lee,	  C.	  (2014).	  The	  role	  of	  responsible	  gambling	  strategy	  and	  gambling	  
passion	  in	  the	  online	  gamblers’	  decision	  making	  process:	  Revising	  the	  theory	  of	  planned	  behaviour.	  
Journal	  of	  Gambling	  Studies,	  30,	  403-­‐422.	  
	  
Lesieur,	  H.	  (1984).	  The	  Chase:	  The	  career	  of	  the	  compulsive	  gambler.	  Massachusetts:	  Schenkman.	  
	  
Linnet,	   J.,	   Froslev,	  M.,	   Ramsgaard,	   S.,	   Gebauer,	   L.,	   Mouridsen,	   K.	   &	  Wohlert,	   V.	   (2012).	   Impaired	  
probability	   estimation	   and	   decision	   making	   in	   pathological	   gambling	   poker	   players.	   Journal	   of	  
Gambling	  Studies,	  28,	  113–122.	  
	  
Linnet,	   J.,	   Gebauer,	   L.,	   Shaffer,	   H.,	  Mouridsen,	   K.	   &	  Moller,	   A.	   (2010).	   Experienced	   poker	   players	  
differ	   from	   inexperienced	   poker	   players	   in	   estimation	   bias	   and	   decision	   bias.	   Journal	   of	  Gambling	  
Issues,	  24,	  86-­‐100.	  
	  
Luo,	   X.,	   &	   Bhattacharya,	   C.B.	   (2006).	   Corporate	   social	   responsibility,	   customer	   satisfaction	   and	  
market	  share	  value.	  Journal	  of	  Marketing,	  70,	  1-­‐18.	  
	  
McCain,	   S.L.C.,	   Tsai,	  H.,	  &	  Bellino,	  N.	   (2009).	   The	   antecedents	   and	   consequences	   of	   implementing	  
responsible	  gaming	  practice.	  Journal	  of	  Travel	  and	  Tourism	  Marketing,	  26,	  395–407.	  
	  
Miller,	  W.	  R.,	  &	  Rollnick,	  S.	  (1991).	  Motivational	  interviewing:	  Preparing	  people	  to	  change	  addictive	  
behavior.	  New	  York,	  Guilford	  Press.	  
	  
Monaghan,	   S.	   (2009).	   Responsible	   gambling	   strategies	   for	   internet	   gambling:	   The	   theoretical	   and	  
empirical	   base	   of	   using	   pop-­‐up	   messages	   to	   encourage	   self-­‐awareness.	   Computers	   in	   Human	  
Behaviour,	  25,	  202-­‐207.	  
	  
Monaghan,	   S.	   M.,	   &	   Blaszczynski,	   A.	   (2010).	   Impact	   of	   mode	   of	   display	   and	   message	   content	   of	  
responsible	  gaming	  signs	  for	  electronic	  gaming	  machines	  on	  regular	  gamblers.	  Journal	  of	  Gambling	  
Studies,	  26,	  67–88.	  
	  
26	  
	  
Moore,	   S.M.,	   Thomas,	  A.C.,	   Kyrios,	  M.,	   Bates,	  G.	  &	  Meredyth,	  D.	   (2011).	  Gambling	   accessibility:	   A	  
scale	  to	  measure	  gamblers	  preferences.	  Journal	  of	  Gambling	  Studies,	  27,	  129-­‐143.	  
	  
Munoz,	   Y.,	   Chebat,	   J.,	   &	   Suissa,	   J.A.	   (2010).	   Using	   fear	   appeals	   in	   warning	   labels	   to	   promote	  
responsible	  gambling	  among	  VLT	  players:	  The	  key	  role	  of	  depth	  of	  information	  processing.	  Journal	  of	  
Gambling	  Studies,	  26,	  593-­‐609.	  
	  
Nisbet,	  S.	  (2005).	  Responsible	  gambling	  features	  of	  card-­‐based	  technologies.	  International	  Journal	  of	  
Mental	  Health	  and	  Addiction,	  3(2),	  54-­‐63.	  
	  
Palomaki,	   J.,	   Laakusuo,	   M.	   &	   Salmela,	   M.	   (2014).	   Losing	   more	   by	   losing	   it:	   Poker	   experience,	  
sensitivity	  to	  losses	  and	  tilting	  severity.	  Journal	  of	  Gambling	  Studies,	  30,	  187-­‐200.	  
	  
Palomaki,	   J.,	   Laakusuo,	  M.	   &	   Salmela,	  M.	   (2013).	   “Don’t	   worry	   it’s	   just	   poker!”:	   Experience,	   self-­‐
rumination	   and	   self-­‐reflection	   as	   determinants	   of	   decision-­‐making	   in	   online	   poker.	   Journal	   of	  
Gambling	  Studies.	  29,	  491-­‐505.	  
	  
Parke,	   J.	  &	  Griffiths,	  M.D.	   (2007).	  The	   role	  of	   structural	   characteristics	   in	  gambling.	   In	  G.	  Smith,	  D.	  
Hodgins	  &	  R.	  Williams	   (Eds.),	  Research	  and	  Measurement	   Issues	   in	  Gambling	  Studies	   (pp.211-­‐243).	  
New	  York:	  Elsevier.	  
	  
Parke,	   A.	  &	  Griffiths,	  M.D.	   (2011).	   Effects	   on	   gambling	   behaviour	   of	   developments	   in	   information	  
technology:	  A	  grounded	  theoretical	  framework.	  	  International	  Journal	  of	  Cyber	  Behaviour,	  Psychology	  
and	  Learning,	  1(4),	  36–48.	  
	  
Parke,	  J.,	  Rigbye,	  J.,	  Parke,	  A.,	  Williams,	  L.	  V.	  (2007).	  An	  exploratory	   investigation	  into	  the	  attitudes	  
and	   behaviours	   of	   Internet	   casino	   and	   poker	   players	   (Report	   commissioned	   by	   e-­‐Commerce	   and	  
Online	   Gaming	   Regulation	   and	   Assurance).	   Retrieved	   from	  
http://www.ecogra.org/Downloads/eCOGRA_Global_Online_Gambler_Report.pdf.	  
	  
Petry,	   N.	   M.	   (2006)	   Internet	   gambling:	   an	   emerging	   concern	   in	   family	   practice	   medicine?	   Family	  
Practitioner	  23,	  421-­‐426.	  
	  
27	  
	  
Phillips,	  J.J.,	  Ogeil,	  R.,	  Chow,	  Y.,	  &	  Blaszczynski,	  A.	  (2013).	  Gambling	  involvement	  and	  increased	  risk	  
of	  gambling	  problems.	  Journal	  of	  Gambling	  Studies,	  29,	  601-­‐611.	  
	  
Prochaska,	  J.	  O.,	  &	  DiClemente,	  C.	  C.	  (1983).	  Stages	  and	  processes	  of	  self-­‐change	  of	  smoking:	  toward	  
an	  integrative	  model	  of	  change.	  Journal	  of	  Consulting	  and	  Clinical	  Psychology,	  51,	  390-­‐395.	  
	  
Prochaska,	  J.O.,	  &	  Prochaska,	  J.M.	  (1991).	  Why	  don’t	  people	  change?	  Why	  don’t	  continents	  move?	  
Journal	  of	  Psychotherapy	  Integration,	  9,	  83-­‐102.	  
	  
Productivity	   Commission.	   (1999).	   Australia’s	   Gambling	   Industries	   (Report	   No.10).	   Canberra:	  
Commonwealth	  of	  Australia.	  
	  
Productivity	  Commission	  (2010)	  Gambling	  (Report	  No.	  50).	  Canberra:	  Ausinfo.	  
	  
Riegelsberger,	   J.,	   Sasse,	   M.A.	   &	   McCarthy,	   J.D.	   (2005).	   The	   mechanics	   of	   trust:	   A	   framework	   for	  
research	  and	  design.	  International	  Journal	  of	  Human	  Computer	  Studies,	  62,	  381-­‐422.	  
	  
Rosenthal,	   R.	   (1995).	   The	   phenomenology	   of	   bad	   beats:	   Some	   clinical	   observations.	   Journal	   of	  
Gambling	  Studies,	  11,	  367-­‐372.	  
	  
Sassen,	   M.,	   Kraus,	   L.,	   &	   Buhringer,	   G.	   (2011).	   Differences	   in	   pathological	   gambling	   prevalence	  
estimates:	  Facts	  or	  artefacts?	  International	  Journal	  of	  Methods	  in	  Psychiatric	  Research,	  20,	  83-­‐99.	  
	  
Schellinck,	   T.,	  &	   Schrans,	   T.	   (2007).	  The	  Nova	   Scotia	   player	   tracking	   data	   analysis.	   Focal	   Research	  
Consultants	   Ltd.	   Halifax,	   Canada:	   Nova	   Scotia	   Gaming	   Corporation.	   retrieved	   from	  
www.nsgc.ca/reDevice	  
	  
Shaffer,	  H.	  J.,	  &	  Korn,	  D.	  A.	  (2002).	  Gambling	  and	  related	  mental	  disorders:	  A	  public	  health	  analysis.	  
In:	  Annual	  Review	  of	  Public	  Health	  (Vol.	  23)	  (pp.	  171-­‐212).	  Palo	  Alto:	  Annual	  Reviews,	  Inc.	  
	  
Shead,	   W.,	   Hodgins,	   D.	   &	   Scharf,	   D.	   (2008).	   Differences	   between	   poker	   players	   and	   non	   poker	  
playing	  gamblers.	  International	  Gambling	  Studies,	  8,	  167-­‐178.	  
	  
28	  
	  
Smith,	  A.D.	  &	  Rupp,	  W.T.	  (2005).	  Service	  marketing	  aspects	  associated	  with	  the	  allure	  of	  e-­‐gambling.	  
Services	  Marketing	  Quarterly,	  26,	  83-­‐103.	  
	  
Song,	  H.J.,	   Lee,	  C.K.,	  Norman,	  W.C.	  &	  Han,	  H.	   (2012).	   The	   role	  of	   responsible	  gambling	   strategy	   in	  
forming	   behavioural	   intention:	   An	   application	   of	   a	   model	   of	   goal	   directed	   behaviour.	   Journal	   of	  
Travel	  Research,	  51,	  512-­‐523.	  
	  
Stewart,	  M.	  J.,	  &	  Wohl,	  M.	  J.	  A.	  (2013).	  Pop-­‐up	  messages,	  dissociation,	  and	  craving:	  How	  monetary	  
limit	   reminders	   facilitate	  adherence	   in	  a	  session	  of	  slot	  machine	  gambling.	  Psychology	  of	  Addictive	  
Behaviors,	  27,	  268–273.	  
	  
St	   Germain,	   J.,	   &	   Tenenbaum,	   G.	   (2011).	   Decision	   making	   and	   thought	   processes	   among	   poker	  
players.	  High	  Ability	  Studies,	  22,	  3-­‐17.	  
	  
Svetieva,	  E.,	  &	  Walker,	  M.	  (2008).	  Inconsistency	  between	  concept	  and	  measurement:	  The	  Canadian	  
Problem	  Gambling	  Index	  (CPGI).	  Journal	  of	  Gambling	  Issues,	  22,	  157-­‐173.	  
	  
Thomas,	  A.C.,	  Bates,	  G.,	  Moore,	  S.,	  Kyrios,	  M.,	  Meredyth,	  D.,	  &	  Jessop,	  G.	  (2011).	  Gambling	  and	  the	  
multidimensionality	   of	   accessibility:	   More	   than	   just	   proximity	   to	   venues.	   International	   Journal	   of	  
Mental	  Health	  and	  Addiction,	  9,	  88-­‐101.	  
	  
Turner,	  N.E.,	  Macdonald,	   J.,	  &	  Somerset,	  M.	   (2008).	   Life	   skills,	  mathematical	   reasoning	  and	  critical	  
thinking:	   A	   curriculum	   for	   the	   prevention	   of	   problem	   gambling.	   Journal	   of	   Gambling	   Studies,	   24,	  
367–380.	  
	  
Van	  den	  Putte,	   B.,	   Yzer,	  M.,	  Willemsen,	  M.,	  &	  de	  Bruijn,	  G.	   J.	   (2009).	   The	  effects	   of	   smoking	   self-­‐
identity	  and	  quitting	  self-­‐identity	  on	  attempts	  to	  quit	  smoking.	  Health	  Psychology,	  28,	  535-­‐544.	  
	  
Volberg,	   R.,	   Gupta,	   R.,	   Griffiths,	   M.D.,	   Olason,	   D.	   &	   Delfabbro,	   P.H.	   (2010).	   An	   international	  
perspective	  on	  youth	  gambling	  prevalence	  studies.	  International	  Journal	  of	  Adolescent	  Medicine	  and	  
Health,	  22,	  3-­‐38.	  
	  
Wardle,	   H.	   &	   Griffiths,	  M.D.	   (2011).	   Defining	   the	   ‘online	   gambler’:	   The	   British	   perspective.	  World	  
Online	  Gambling	  Law	  Report,	  10(2),	  12-­‐13.	  
29	  
	  
	  
Wardle,	   H.,	   Sproston.,	   K.,	   Orford,	   J.,	   Erens,	   B.,	   Griffiths,	   M.D.,	   Constatine,	   R.	   &	   Pigott,	   S.	   (2007).	  
British	  Gambling	  Prevalence	  Survey	  2007.	  London:	  The	  Stationery	  Office.	  
	  
Wardle,	  H.,	  Moody,	  A.,	  Griffiths,	  M.D.,	  Orford,	   J.	  &	  Volberg,	  R.	   (2011).	  Defining	  the	  online	  gambler	  
and	  patterns	  of	  behaviour	  integration:	  Evidence	  from	  the	  British	  Gambling	  Prevalence	  Survey	  2010.	  
International	  Gambling	  Studies,	  11,	  339-­‐356.	  
	  
Welte,	   J.	  W.,	   Barnes,	  G.	  M.,	  Wieczorek,	  W.	   F.,	  &	   Tidwell,	  M.C.	   (2004).	  Gambling	   participation	   and	  
pathology	   in	   the	   United	   States:	   A	   sociodemographic	   analysis	   using	   classification	   trees.	   Addictive	  
Behaviors,	  29,	  983-­‐989.	  
	  
Williams,	   R.J.	   &	   Connolly,	   D.	   (2006).	   Does	   learning	   about	   the	   mathematics	   of	   gambling	   change	  
gambling	  behaviour?	  Psychology	  of	  Addictive	  Behaviours,	  20,	  62-­‐68.	  	  
	  
Williams,	  R.J.,	  West,	  B.L.,	  &	  Simpson,	  R.I.	  (2007).	  Prevention	  of	  Problem	  Gambling:	  A	  Comprehensive	  
Review	   of	   the	   Evidence.	   Report	   prepared	   for	   the	   Ontario	   Problem	   Gambling	   Research	   Centre,	  
Guelph,	  Ontario,	  Canada.	  
	  
Williams,	  R.J.,	  West,	  B.L.,	  &	  Simpson,	  R.I.	  (2012).	  Prevention	  of	  Problem	  Gambling:	  A	  Comprehensive	  
Review	  of	  the	  Evidence.	  Report	  prepared	  for	  the	  Ontario	  Problem	  Gambling	  Research	  Centre	  and	  the	  
Ontario	  Ministry	  of	  Health.	  Guelph,	  Ontario,	  Canada.	  	  
	  
Wohl	   M.	   J.,	   Christie,	   K.	   L.,	   Matheson,	   C.	   &	   Anisman,	   H.	   (2010).	   Animation-­‐based	   education	   as	   a	  
gambling	  prevention	  tool:	  Correcting	  erroneous	  cognitions	  and	  reducing	  the	  frequency	  of	  exceeding	  
limits	  among	  slots	  players.	  Journal	  of	  Gambling	  Studies,	  26,	  469-­‐486	  
	  
Wohl,	  M.J.A.,	  Gainsbury,	  S.,	  Stewart,	  M.	  J.,	  &	  Sztainert,	  T.	  (2013).	  Facilitating	  responsible	  gambling:	  
The	   relative	   effectiveness	   of	   education-­‐based	   animation	   and	   monetary	   limit	   setting	   pop-­‐up	  
messages	  among	  electronic	  gaming	  machine	  players.	  Journal	  of	  Gambling	  Studies,	  29,	  703-­‐717.	  
	  
Wohl,	   M.	   J.	   A.,	   Parush,	   A.,	   Kim,	   H.	   S.,	   &	   Warren,	   K.	   (2014).	   Building	   it	   better:	   Applying	   human	  
computer	   interaction	   and	   persuasive	   system	   design	   principles	   to	   a	   monetary	   limit	   tool	   improves	  
responsible	  gambling.	  Computers	  in	  Human	  Behavior,	  37,	  124–132.	  
30	  
	  
	  
Wood,	  R.	  T.	  A.	  	  &	  Griffiths.	  M.	  D.	  (2008).	  Why	  Swedish	  people	  play	  online	  poker	  and	  factors	  that	  can	  
increase	  or	  decrease	  trust	  in	  poker	  websites:	  A	  qualitative	  investigation.	  Journal	  of	  Gambling	  Issues,	  
21,	  80-­‐97.	  
	  
Wood,	  R.T.A.,	  Griffiths,	  M.D.	  &	  Parke,	  J.	  (2007).	  Acquisition,	  development	  and	  maintenance	  of	  online	  
poker	  playing	  in	  a	  student	  sample.	  CyberPsychology	  and	  Behaviour,	  10,	  354-­‐363.	  
	  
Wood,	  R.T.A.,	  Shorter,	  G.W.,	  &	  Griffiths,	  M.D.	  (2014).	  Rating	  the	  suitability	  of	  responsible	  gambling	  
features	   for	   specific	   game	   types:	   A	   resource	   for	   optimizing	   responsible	   gambling	   strategy.	  
International	  Journal	  of	  Mental	  Health	  and	  Addiction,	  12,	  94-­‐112.	  
	  
Wood,	  R.	  T.,	  &	  Williams,	  R.	  J.	  (2007).	  Internet	  gambling:	  Past,	  present,	  and	  future.	  In	  G.	  Smith,	  D.	  C.	  
Hodgins	  &	  R.	  J.	  Williams	  (Eds.),	  Research	  and	  Measurement	  Issues	  in	  Gambling	  Studies	  (pp.	  491514).	  
London:	  Elsevier.	  
	  
Wood,	   R.,	   &	   Williams,	   R.	   (2009).	   Internet	   gambling:	   Prevalence,	   patterns,	   problems	   and	   policy	  
options.	  Guelph,	  ON:	  Ontario	  Problem	  Gambling	  Research	  Centre	  and	  Ontario	  Ministry	  of	  Health	  and	  
Long	  Term	  Care.	  
	  
Wood,	   R.,	   &	   Williams,	   R.	   (2011).	   A	   comparative	   profile	   of	   the	   Internet	   gambler:	   Demographic	  
characteristics,	  game	  play	  patterns,	  and	  problem	  gambling	  status.	  New	  Media	  and	  Society,	  13,	  1123–
1141.	  
	  
Yzer,	  M.	  C.,	  Siero,	  F.	  W.,	  &	  Buunk,	  B.	  P.	  (2000).	  Can	  public	  campaigns	  effectively	  change	  psychological	  
determinants	   of	   safer	   sex?	   An	   evaluation	   of	   three	   Dutch	   safer	   sex	   campaigns.	  Health	   Education	  
Research,	  15,	  339-­‐352.	  
	  
Yzer,	  M.	  C.,	  Fishbein,	  M.,	  &	  Cappella,	   J.	  N.	   (2007).	  Using	  behavioral	   theory	  to	   investigate	  routes	   to	  
persuasion	   for	   segmented	   groups:	   A	   case	   study	   of	   adolescent	   drug	   use.	   In	   Hinner,	   M.	   B.	   (Ed.),	  
Freiberger	   Beitraege	   zur	   Interkulturellen	   und	  Wirtschaftskommunikation:A	   Forum	   for	   General	   and	  
Intercultural	  Business	  Communication	  (Vol.	  3)	  (pp.	  297-­‐320).	  Frankfurt	  am	  Main,	  Germany:	  Lang.	  
	  
	  
